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ZENITH 


FIRST CHOICE 


THE LITHOGRAPHERS’ FIRST 
CHOICE BY A WIDE MARGIN 


that is ZEN ITH the only 


GEARLESS, SINGLE, ECCENTRIC 
GRAINING MACHINE 








You have only to use a Zenith to know 
why. Themany exclusive features and 
a consistent performance record have 
given the Zenith its enviable reputa- 
tion. No lithographer has ever bought 
any but Zeniths after using his first 


Zenith Plate Graining Machine 
We Buy and Sell all makes 


of Lithographic Presses 
ASK FOR THE LIST OF ZENITH USERS 


ZARKIN MaAcHINeE Company 


335 East 27th Street New York, N. Y. 


Manufacturers of ZENITH . . . The Only Gearless Single Eccentric Graining Machine 
J 
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Make your New Year Happy 
by adopting this latest devel- 
opment in Offset Blacks. 
Many Lithographers pro- 
claim it the best they have 


ever used. 


Sinclair ans Valentine Co. 


Makers of 


PULP AND DRY COLORS FOR ALL 
VARNISHES AND DRYERS PRINTING PURPOSES 


Main Office and Factory 
11-21 ST. CLAIR PLACE NEW YORK, N. Y. 


Service Branches 
BALTIMORE CHICAGO PHILADELPHIA 
BOSTON SEATTLE DAYTON 
JACKSONVILLE DALLAS LOS ANGELES SAN FRANCISCO 
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PRESSES that will tend to 
revolutionize PRINTING 


“SIMPLIFIED OFFSET’ ee dF zy: 
Get Your Copy of S ab « —§ ioe sb 2 ei 
this Book Today— 4 . ae 
No Cost— 

No Obligation 


LARGE WEBENDORFER 22 x 34 PERFECTING WEB UNIT REEL FEED OFFSET PRESS 
WITH MAGAZINE FOLDER. The 


suc 
alsc 
fer 
WEBENDORFER 10 x 15 LITTLE GIANT LETTER PRESS 33 


WEBENDORFER 14 x 20 OFFSET JOBBER J 
3 


SHEET OFFSET LETTER PRESS WEB UNIT OFFSET 


SHEET SIZE LITTLE 10x 15 GIANT 11x17 
12x18 17 x 22 47 


16 x 22 22 x 34 
22 x 26 American made by and up 


WEBENDORFER-WILLS CO., INC. 


Builders of Printing Machinery for Over Thirty Years MOUNT VERNON, NEW YORK, U.S. A. 
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A LOT CAN HAPPEN IN 
FIFTY THREE YEARS 







SS 





The world has changed so much since Siebold’s was established in 1882, 
that none of us would know how to act if we suddenly went back to 






those days. 







But some things never change. 53 years of experience in serving 
the lithographic industry have not altered our original principle of 
offering the highest quality and finest service to every customer. 





Supply price list and Offset 





Specimen Book upon request 





Every ink, every lithographic product we handle is backed by our 
own reputation. Offset Black, which has for 30 years been regarded 
as more or less of a problem, is no problem to us. We will gladly have 
our representative call and give you full details on the various Blacks 










we manufacture. 





Siebold’s roller department is fully equipped to supply your wants 
such as Smooth and Grain Leather Rollers, Moleton, and Muslin Covers, 
also full selection of Hand Rollers, both Rubber and Leather for trans- 
ferers and prover’s use. These are of our own manufacture and our 







33 year old reputation is back of every one. 


J. H. « G. B. SIEBOLD, in<. 


Lithographer’s Supplies 








47 WATTS STREET, NEW YORK, N. Y. Phone WA l|ker 5-9474 


OFFSET BLACKS - COLORS - SAFETY INKS - ROLLERS - MOLLETON - DAMPER COVERS - RUBBER BLANKETS 
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HAVE YOU HAD 
DIFFICULTY IN 
GETTING SHARP 
CLEAN-CUT PHOTO-OFFSET REPRODUC- 
TIONS FROM YOUR TYPEWRITTEN COPY? 


TO GET THE BEST RESULTS FROM A 
TYPEWRITTEN ORIGINAL 


USE 


THE 


A. P. LITTLE 


imam © SATIN FINISH PHOTOGRAPHIC 
Slee TYPEWRITER RIBBON 























dw. 





This ribbon is especially 
adapted to all photographic processes. Its ink 
base consists of those colors of the spectrum 
that have the highest actinic value from a photo- 
graphic standpoint. 





The nature of the ink in 
this ribbon is of such character as to give the 
strongest contrast and most opaque lines in the 
photographic film. 


‘Distributed by Established 1870 


THE FUCHS & LANG MFG. COMPANY 


DIVISION GENERAL PRINTING INK CORPORATION 
Everything for the Lithographer 


100 Sixth Avenue © New York 


BOSTON CHICAGO CINCINNATI CLEVELAND FORT WORTH PHILADELPHIA ST. LOUIS SAN FRANCISCO LOS ANGELES | 





(Stocks carried at all branches) 





——— 
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Cantine’s Blue-Diamond Whiteness and Quality 











Pompeii Pathway 


This section of the PHOTO-LITHOGRAPHER is produced on 


Cantin’s ZENA LITHO 


25 x 38 — 80 LB. COATED TWO SIDES 








The finest, most sparkling lithography is produced on coated stock of “blue- 
diamond” whiteness, brilliancy and quality. Three standard grades, tried and 
proved, are: Cantine’s Lithogloss, Zena Litho and Catskill Litho, coated one 


side. Coated two sides made to order. 


Ask your distributor for a copy of ‘‘The Book of Can- 
tine’s Coated Papers and Advertising Information,” 
showing specimens of grades for all requirements. Or 
write THE MARTIN CANTINE COMPANY, Saugerties, 
New York, Specialists in Coated Papers since 1888. 


heuer 























COATED PAPERS 
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HELI-O-LITES. axe Going Strong! 


— 
5 ec 
> 











Leading The Field In , 
Lighting Efficiency 


OU bet, we’re busy building ‘“Heli-O-Lites”’—to meet the ever-increasing 

demand for these new lamps! It seems that every Lithographer wants 
them. And, why not? They’re the last word in modern illumination for 
camera work or printing frame use. 


That’s why old lights are coming out—Heli-O-Lites” are going in. It’s quite 
natural, when you consider they provide the most amazing light you've seen. 
It digs in, picks up every detail, and helps to turn out the very best negatives 
and prints imaginable. More than that, “Heli-O-Lites” burn from 25 to 40 
minutes without breaking of the arc, require retrimming only once in five 
hours, and carbons are consumed down to within 214 inches of total length. 


99 


“Some lamp!” they tell us. We believe you will say the same thing when you 
investigate for yourself. Write today for Pamphlet H-46 giving complete facts 
and prices. 


THE C. F. PEASE COMPANY 
809 NORTH FRANKLIN STREET, CHICAGO, ILLINOIS 


PEASE 
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THE PHOTO-LITHOGRAPHER 


... Just turn the dial 
to adjust for different thickness of stock 


@ An innovation in simplicity — Cylinder pressure adjustment 
regulated by handy lever on operating side of press . . . heavy shaft 
actuates duplicate mechanism on gear side . . . pressure is evenly and 
accurately distributed across the face of cylinder. Dial, shown in close-up 
view, indicates amount of pressure to a thousandth part of an inch. Pres- 
sure can be set to one-half thousandth. 

With this easy, quick adjustment, no unusual delay is experienced in 
setting the pressure for any stock from onion skin to light cardboard. 


Investigate this and other outstanding features of Miehle design. Write 
for data today. 
POWERED BY No. 69 —46x67¥ 4100 per hour in accurate register 


EIMBLE No. 57 — 41x55 450 h i 
MOTORS °. — 41x 2 0 per hour in accurate register 
No. 44 — 29 x 43 5000 per hour in accurate register 


MIEHLE PRINTING PRESS & MANUFACTURING 


CHICAGO Pc lhc a0 le NEW YORK 
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Hoe 30”x42” Super- 
Offset Press. Speed 
5,000-6,000 per hour. 


Not a theoretical press speed . . . . nor is it a press 
manufacturer's claim . . . . but the actual net produc- 
tion record taken from a printing plant operating a 
Hoe 30”x 42” Super-Offset Press . . . . including all 
plate and blanket changes, press wash-ups, etc. . . 

4,100 sheets per hour. And it’s not the record of one 
ideal or easy-running job, but a true average, taken 


over a six months’ period of press operation. 


Xk. 








BOSTON 


PRODUCTION RECORD OF A HOE SUPER-OFFSET PRESS 


4.100 Sheets 


SAN FRANCISCO 


PER 
HOUR 











The Hoe Super-Offset Press delivers the highest 
production rate in this plant... . higher even 
than several smaller presses with their greater po- 
tential speed. 
It’s this high average production that produces the 
highest offset printing profits. ... for Hoe users. 
Investigate for yourself Hoe Super-Offset Presses 


by writing now for more complete information. 


: General Offices . 
g10 East 135th Street 


(at East River) 


- New York City 


S&S Ca nil Ce 


CHICAGO 
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INCREASE YOUR SALES 


IF you could increase your sales without materially increas- 

ing your sales expense would you do it? The NAPL is 
sles promotion minded, and one of its prime purposes is 
to help increase the sales of lithography. 

If the interest, attention and actual sales resulting from 
the sales promotion effort extended at the Direct Mail Show 
in New York and the Handbook of Photo-Lithography are 
criterions of what can be done under cooperative sales pro- 
motion endeavor—then certainly we all need to move for- 
ward together in 1936 toward the goal of increased sales. 

There are many steps which can be taken toward this 
increased sales goal. It is not feasible to discuss such a pro- 
gram in full in the pages of a publication. Plans to :ncrease 
sales should be under way in every lithographic plant in the 
country. These plans should be broader in scope than the get- 
ting out of a single mailing piece. They should include a 
study of costs, production, management and selling. Unless 
management opens its eyes to the bugs in its own plant, it 
cannot hope to keep up with the increased sales parade. Obso- 
lete or improper sized equipment will hold many a firm on 
the side lines while competitors pass by. Inferior quality 
turned out in plants operated inefficiently by underpaid em- 
ployees will keep many a plant from reaching the goal of 
increased sales. In a rising market the plant turning out the 
quality product will win the race. One sure way to increase 
prices is via the law of supply and demand. Increased produc- 
tion and selling prices will take care of themselves. 

When this industry is a year or two older many plants now 
in the field will be missing. They will be lost in the swamp 
via the short cut road of low prices, underpaid help, a heavy 
production cost and inferior quality. The industry will be 
better off when this type of photo-lithographer is out of the 
Way. 

With the coming of 1936 New Year resolutions are in 
order. Resolutions are not contracts that cannot be broken; 
they are an understanding with your inner-self that you 
will endeavor to do better for yourself and others during the 
new year. Are you interested in increasing your sales? Cer- 

tainly those who buy lithography are interested in increased 





sales. The lithographed material you turn out must either 
produce sales or decrease overhead costs. Buyers of printing, 
equipment and supply people selling this industry and the 
lithographer are of course all interested in increasing their 
sales. It has been suggested that a permanent exhibit under 
one roof in New York, supplemented with a travelling 
exhibit to spend a few days or a week in several large centers 
would enable all who are interested in lithography and its 
various ramifications to visit and see at first hand the prog- 
ress that has been made, and learn by actual demonstration 
what benefits they might derive from new equipment and 
products. 

We are definitely emerging from a period in which equip- 
ment has been allowed to become obsolete and we have 
entered an era in which replacements must be purchased. 
This is an opportune time for the suggested exhibit. 

The finest lithographic pieces turned out nationally and 
locally during 1934 and 1935 could be shown in such exhibits. 
Surely the lithographic industry can be proud of some of the 
work it turned out during 1935. A parade of the outstanding 
pieces produced by lithographers during 1935 would provide 
a setting of vital interest to buyers of printing. 

Fortunately for the industry, there has come into being 
during the past year, a revived “sales consciousness” that 
has reacted to the benefit of all engaged in the production of 
lithography. Encouraged by the general business impetus, 
executives today realize that they must merchandise their 
product with a new vigor if they are to share in the promise 
that 1936 seems to offer. 

The NAPL is willing to undertake a sales promotion cam- 
paign to help you increase your sales—that is, if you want it. 
We invite equipment manufacturers, supply people and the 
lithographic industry to write us as to whether they would 
be interested in a sales promotion campaign to increase sales. 
Whether you are a member of the NAPL or not please let 
us know whether you would like such an exhibit set up 
in your area. With your help we believe we can do much 
toward increasing your sales in 1936. Please write W. E. 
Soderstrom, 1776 Broadway, New York City. 
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Lithography Marches On 


The Past Year Witnessed a Gratifying Upward 
Surge for This Flexible Reproduction Process 


O better indication of the speed and direction in which 

lithography is moving was seen during 1935 than in 
the regional direct mail exhibits sponsored by numerous 
cooperative organizations in various parts of the country. 
Examination of these exhibits—which were arranged essen- 
tially to show outstanding specimens of direct advertising— 
revealed that lithography was the process responsible for the 
production of an overwhelming majority. 


The significance of this fact is accentuated when one 
realizes that no consideration whatsoever was given the 
graphic arts process itself when judges singled out what they 
considered fine sales promotion specimens, and when adver- 
tisers designated certain samples to best illustrate the sale- 
ability of their products. 


The specimens of which we speak drew thousands of inter- 
ested observers to direct mail shows in a score or more key 
cities. Whether or not the majority of these spectators recog- 
nized the least common denominator that ran through the 
exhibits is difficult to ascertain. But the spectators undoubt- 
edly recognized the fine qualities of the specimens them- 
selves. And in so doing they paid unconscious tribute to the 
lithographic process. 


Sharp Expansion Noted 


Lithography, during the past year, became established in 
thousands of advertising offices where it had never before 
flourished, as the process best able to sell via the printed 
word. And in offices where its flexibility and economy had 
previously been recognized, the process earned new prestige 
by the manner in which it executed all assignments entrusted 
to it. 


Any survey of the graphic arts must reflect the increased 
momentum with which lithography progressed during 1935. 
This fact is born out both in the figures of manufacturers of 
lithographic equipment whose sales curve shot up at an acute 
angle and in the achievements of lithographers in every sec- 
tion of the country. 


Perhaps the most gratifying aspect of lithography’s con- 
tinued rise during the past year was the calibre of advertiser 
that utilized the process to a greater and greater degree. If it 
were possible to catalog all the commercial, industrial and 
institutional organizations that employed lihography during 
1935, the result would indeed be a “Blue Book” of American 
advertising. 
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The user or potential user of lithography will recognize 
in the pages that follow this article, a mere suggestion of the 
varied industries which called on lithography to serve them, 
Great broadcasting chains, public utilities, machine tool 
manufacturers, shipping lines, retail merchandisers, food dis. 
tributors, newspapers, class magazines—-these are but a fey 
of the many industries which counted on lithography. 


The contrasts represented in the types of promotion mate. 
rial which such a galaxy of industries would require are 
synonymous with the limitless scope and treatment that 
mark the lithographic process. Simple black and white, deli- 
cate pastels, brilliant colors—all can be achieved through the 
skill of seasoned lithographic craftsrnen. Line sketches, wash 
drawings, sharp halftones — all can be reproduced with 
fidelity. 

What Was Accomplished 


A glance at the pages that follow will reveal a few high- 
lights of what lithographers did during 1935. More intricate 
details of each subject covered are not possible in a survey 
of this kind. The samples mentioned are intended to suggest 
the broad range of advertising which lithography serves, 
rather than to list the entire repertoire. 


An attempt has been made to show, wherever possible, the 
background, selling aims and record of achievement, for 
each of the specimens covered in this study. Each has a dif 
ferent story to tell and a different selling technique to pursue. 
Each aimed at a different goal and each followed a different 
path in arriving at the given sales destination. 


Dwelling for a moment on a composite picture of all the 
subjects mentioned in this issue, we cannot refrain from 
pointing out an important trend that is extremely gratifying 
to the lithographic industry and destined to be of inestimable 
benefit to users of lithography. That trend is the increasingly 
important role which lithographers are playing in the crea- 
tive side of their promotional job. To a surprising degree, 
lithographers are recognizing the necessity of understanding 
the full selling assignment of a given printed piece before 
they undertake to execute that piece. 


Lithographers consider it advisable to engage in consciem 
tious research before making recommendations destined t 
assist the client in selling his product. Thus is this industry 
contributing not only to the efficient, economic production o 
advertising literature, but to the planning and preparation 


of important merchandising programs, as well. 
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Fom its striking two- 
color cover to the spark- 
ling, six-color maps on 
the inside, this market 
data book offers a wealth 
od information for the 
radio advertising pros- 
pec. The book is litho- a 
gaphed in its entirety. 2 


HEN a broadcasting company sets out to sell adver- 

tising time on the air, it must approach the potential 
buyer on the same basis as competing media. Circulation 
and reader interest are the guiding factors that influence the 
purchase of space in either or both of these media. On the 
air it’s “listener circulation” and evidence of “listener 
interest.” 

To sell advertising of any kind is to engage in the sale 
of the most intangible commodity imaginable. But to sell 
radio time is to engage in an even more complex form of 
selling the intangible. There are no paid subscriptions on the 
air, nor is there a mailing list of listeners who follow each 
program regularly. Tonight’s listener may not be at his 
teceiver next week, and vice versa. Thus the sales and pro- 
motion department of a successful broadcast company must 
represent the highest conceivable type of ingenious 
merchandiser. 

An outstanding manifestation of this merchandising 
ingenuity is to be found in the spectacular selling analysis 
called “NBC Network Aireas”, issued several months ago 
by the National Broadcasting Company, New York. If ever 
4 promotional effort was designed to attract attention, com- 
pel interest and convince the prospect, this is it. 

Not the least interesting feature of this book, measuring 
12% x 16% inches, is the fact that it is a 100° lithographed 
job. Bedecked in striking 2-color covers, with custom-made 
binding, the text pages utilize not less than six colors, with 
gradations and benday tones of each. From the standpoint of 
craftsmanship, the product is superb. Hairline register marks 
the color work throughout and in some spots several colors 

appear within a fraction of an inch of each other. Polygraphic 
Company of America, New York City, produced the entire 


book. 
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Merchandising the Air Waves 





NBC 


NETWORK AIREAS 


we Ghoorarey Ae 


Easily one of the finest 
lithographed jobs of 1935, 
™ this National Broadcast- 
ing Company presenta- 
tion reflects craftsman- 
ship of the highest order, 
both from a lithographic 
and from a market re- 
search standpoint. 


were 


NATIONAL SHOROCASTING COMPAN® 


ae ee 


The presentation features three main subjects: circulation, 
readership, listenership. The territories where each station or 
network is heard consistently and the total number of radio 
families reachable consistently are explained and analyzed 
in great detail. Full coverage is given the NBC Blue Net- 
work, Red Network, Pacific Network and supplementary 
groups. 

A. gigantic engineering study produced the data offered to 
substantiated NBC circulation claims. It is stated that NBC 
engineers transported field measuring equipment over a 
total of 232,218 miles, from Canada to Mexico, measuring 
and recording the signal strength of all the stations affiliated 
with NBC networks. From these measurements contours 
were plotted for each station to show physical coverage. 


However, it is pointed out, so-called circulation based 
solely on signal measurements or power do not take into 
consideration the many factors that divert a listener’s atten- 
tion from a station which he is perfectly well able to hear. 
And so, NBC strengthens its case by showing definite audi- 
ence response as reflected in the millions of reader communi- 
cations received annually by the stations that make up the 
NBC networks. This evidence of listener response is classi- 
fied according to counties and income groups. 


Out of this wealth of first-hand information, NBC has 
developed a series of maps in colors showing the specific 
airea served, the population of each, number of “radio fami- 
lies” and NBC coverage. 


The exhaustiveness of the research and clarity of reason- 
ing reflected in this survey are effectively set down in printed 
form for the perusal of potential buyers of radio advertising. 
Lithography proved to be an invaluable vehicle in conveying 
this wealth of data to the proper channels. 
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Selling Insurance With 
PICTURES 


N°? field of selling in the United States brings into play 

more ingenuity and merchandising novelty than insur- 
ance. Year in and year out this gigantic industry continues to 
turn out laudable advertising, much of which is marked by 
new twists that distinguish it from the more mundane 
presentations. 

Quite in keeping with the high calibre of selling copy 
released by insurance concerns during 1935, the Insurance 
Company of North America and its allied concerns issued 
an imposing pictorial sales story entitled, “Protect What You 
Have.” This is a completely lithographed, spiral-bound 
book, 84 inches deep and 11 inches wide, devoted for the 
most part to a detailed exposition of the note carried on the 
first page: 

“The camera sees things as they are. Its statements of facts 
are irrefutable. On the following pages are reproduced eye- 
witness records of damage to property by some of the com- 
mon hazards against which dependable financial protection 
is available only through sound insurance. These things that 
have happened to the property of others can happen to yours. 
Let one eye review them—and keep your other eye on YOUR 
property.” 

Although a casual inspection of this fine book reveals a 
presentation as simple as it is effective, the basic problem 
facing the insurance organization was indeed complicated. 
Where other companies promote some specific form of insur- 
ance, the North America Companies write practically every 
form of insurance except life. Thus it was necessary to incor- 
porate into the pages of a single book an all-inclusive story 
that would adequately tell the organization’s complete scope. 

How well this was accomplished can only be realized after 


A typical illustration taken from the North 
American piece described above. 
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This is one of the starkly realistic illustrations 
in the insurance booklet. 


a perusal of the book. Over 50 large halftones comprise the 
essential pictorial story. Lithography was particularly adapt. 
able to such an assignment, and in the capable hands of the 
Dando-Schaff Printing and Publishing Company of Phil: 
delphia, the North America story succeeds in impressing 
insurance prospects with the crying need for adequate pro 
tection of all kinds. 

Accompanying each halftone reproduction is a small block 
of type which relates the highspots of each disaster pictured. 
Harrowing through the illustrations are—for each depicts 
a major disaster of one kind or another—the “newsy” action 
of the scenes shown, immediately strike the observer with the 
stark realism of what can happen. 

The first group of pictures show how homes, clubhouses, 
commercial and industrial buildings, (so-called “fireproof’ 
buildings included), were laid waste to the tune of millions 
of dollars of damage. Then follows the demon windstorm in 
both eastern and western sections of the country. The dis 
arming quiet and destruction following four explosions are 
also shown. Then, the man-made wantonness of a rioting 
mob. 

Roofs torn in, buildings set aflame, living rooms destroyed 
as a result of airplane crashes are depicted. Runaway auto 
mobiles and the damage they can cause to property are re 
vealed. Parcel post losses resulting from railroad crashes, fires; 
jewelry and fur thefts; property damage to motor cars (per- 
haps “sudden death” accompanied them) ; and a dozen other 
types of calamities, both man-made and “acts of God,” are 
presented in all their sad realism. 

Following the main pictorial section is a resume of the 
many types of insurance the North America companies 
write. If it is true that “a picture tells a story of a thousand 
words,” this book represents the combined wordage of 4 
volume of several hundred pages. But its effect on the reader 
is much more potent than such drawn-out wordage. 

It tells a grim fact story, simply, dramatically, effectively. 















The Thrilling Story of How a 
Famous Organization Gathers 
and Sells Today’s Headlines. 









EHIND the date line of every story on the first page of 
today’s newspaper lies another thrilling tale—perhaps 
wen more gripping than the printed story itself. Every hour 
of the day and night thousands of energetic news gatherers 
ue scrambling about the four corners of the globe always 
garching for the facts that make tomorrow’s headlines. 
News gathering organizations are as highly geared, as 
dicient, as unerring as the most up to date line production 
lant in the world. Take the famous International News 
Service (the familiar INS you see in the papers). From 
hundreds of correspondents stationed at key points on the 
eath’s surface come crisp, concise reports of events in the 
making. Every day this news machine sends out more than 
10,000 words—the equivalent of a 400-page book—to its 
subscribers. 
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, For a long time only newspapers were the recipients of 
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. fm the flashes and reports gathered by INS correspondents 
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everywhere. But a little more than six months ago INS 
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POH ccided to expand its scope and begin distributing its news 
block © radio stations for spot broadcasts to listeners. 
stad Famous though it was as a news organization, INS was 
red. & , 
= faced with a sales problem, in many respects no different 
picts 





from that facing the man who sells shoes or cosmetics or 
lithography. INS had a product it wanted to sell. Radio Sta- 
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Reproduction of a testimonial letter, similar to 
this, bleeds off the bottom of each of the pages 



































uses, h ‘ 
” in the book. 

oof 
ions 

° . — 
rs WIND 

° pe 

dis 

National Advertising Office 
| 201 N. WELLS ST. 
, are STATE Gate 
ting CHICAGO 
October 19, 1935. 

ti Mr. Walter E. Moss, 
1t0- } International News Service, 

re- | 235 E. 45th, 

New York City. 
es; | 
| 
er: | Dear iir. Moss:= 
her 
are W-I-N=-D was the first station in the middle west 
to present a comprehensive news schedule throughout the day 

he on established periods. Seventeen regular schedules - 
es between seven in the morning and midnight - have been 
ad Presented for most of the past year. The most complete 

a news service available is required to keep such a news 
er service up to the minute. That is why we changed to I.NSe 
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tions were likely prospects. The job was to merchandise the 
product for sale. 

Dramatizing the names of many of its staff correspondents 
—household names to millions of Americans; its far-flung 
communication facilities; its up-to-the-minute machines for 
redistributing news from central offices; INS prepared a 
graphic presentation of the fascinating product it wanted to 
sell to broadcasters. The presentation resolved itself into a 
16-page book and covers, size 84%4x13'4 inches, produced 
100% lithographically. 

The adaptability of lithography to this powerful selling 
weapon proved to be as timely as the opportunity offered 
radio stations to avail themselves a vastly increased audience 
of interested listeners by using the INS service. The book’s 
two-color cover is a striking introduction to the material that 
follows. Reproduced on the cover are newspaper headlines, 
lending emphasis to the news aspect of the whole effort. 
Gray Photo-Offset Corp. handled the entire job. 

Spotted throughout the book, in reduced size, are testi- 
monial letters indicating the fine reception accorded INS 
news flashes by the radio stations using the service. Illustrated 
are the mechanical facilities for sending out news to radio 
stations as soon as received by central headquarters. And, to 
add a human interest touch, the book also reproduces many 
of the famed men and women who today dig up tomorrow’s 
headlines. Damon Runyon, Luella Parsons, Floyd Gibbons, 
Karl von Wiegand, to name but a few of the many topnot- 
chers whose talents were merchandised by this spectacular 
promotional book. 

The rapid expansion of news broadcasting during the past 
few months is a definite indication of the success of this 
lithographed unit together with others employed in the INS 
sales campaign. 
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Columbia made excellent use of a die-cut ef- 
fect on the cover reproduced above. 


NTO a book weighing three pounds, one ounce, Columbia 
Broadcasting System has packed a wealth of market data 
covering the far-flung territories of the 97 radio stations com- 
prising the network, with a coverage of more than 20,000,000 
radio homes. 

A perusal of this fascinating compilation, which must 
rank as one of the leading lithographed products produced 
during 1935, reveals that radio selling data has traveled a 
long way since the days when radio stations were content to 
plot their coverage by simply drawing a circle with a hun- 
dred mile radius from the station city and declaring this to 
be their listening area. 

So many factors enter into your own choice of one radio 
station in preference to another at different times of the day 
and night, that the task of determining how many people 
listen consistently to a given station resolves itself into an 
intricate analysis of the most involved nature. 

In the first place, the Columbia organization points out 
that because of certain technical characteristics of radio 
waves, daytime listening areas must necessarily differ from 
nighttime listening areas. Thus, this imposing volume for 
the first time presents separate maps of the respective broad- 
casting periods, showing an individual map for both night 
and day for each of the 97 CBS stations. 

Stressing the fact that the presentation adheres to a policy 
of conservatism rather than overstatement in its listening area 


RADIO 
LISTENING 
AREAS 


A Great National Network 

Called on Lithography to Per- 

form One of the Outstanding 
Research Jobs of the Year. 


claims, Columbia describes in detail the methods followed 
in compiling this voluminous data, at the same time citing 
the fallacies of any other data that fails to be governed by 
stringent checks and double checks. 

A series of four-tone relief maps is the book’s piece de 
resistance. By means of these multi-colored areas are shown 
the territory that searching tests have marked as “intense”, 
“very good”, “regular” and “occasional”. The following 
specific information is carried for each of the 97 CBS 
stations: 

Strength of station; number of counties reached; urban 
population; rural population; number of families; radio 
homes; radio listeners; residence telephones; passenger 
autos; domestic gas customers; electric wired homes; retail 
outlets; and retail sales. 

With this wealth of information in hand, the CBS book 
resolves itself into a veritable market beacon for any mer- 
chandiser studying the possibility of radio advertising for his 
product in any or all of the localities covered by this compre- 
hensive survey. 


Importance of Color 


The ingenious coloring scheme permits immediate evalu- 
ation of each station’s position in its own area. The colored 
maps, incidentally, represent a piece of lithographic crafts 
manship of the highest order. The entire job was produced 
by National Process Company, New York. Despite the 
patchwork aspect of the numerous maps, in no instance is 
there the slightest hint of a distracting influence. Color 
register is perfect throughout. The solid black backgrounds 
and white on black lettering effectively balance the multi- 
colored maps. 

A striking cover on this CBS book is a fitting introduction 
to the material that follows. On a bright red circle is printed 
the word “Day” in silver. Below this a square piece is 
stamped out of the cover revealing the words “and Night” 
surprinted on a nocturnal city scene below. The effect is 
indeed arresting. A number of colored pages are inserted 
after the front cover describing the scope of the volume and 
the methods employed in arriving at the material offered. 


The preceding section lithographed on Cantine’s Zena Litho Coated both sides 25x38—8o Ib. 
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Sharp detail, interesting black and white con- 
trasts mark these reproductions of machines, 
both from the illustrations in the Sellers catalog. 





Machine Tool Manufacturer 
Dramatizes His Wares 


ECAUSE a mass of iron and steel welded together to 
form an intricate machine of some sort isn’t the most 
romantic thing in the world is no indication that such a 
product can’t be effectively dramatized and advertised. In- 
deed, the tendency during recent years has been for industrial 
manufacturers to remove their products from the “just an- 
ther machine” class and to transform them into real, pulsat- 
ing units of industry! 

A good example of such a job is the machine tool bulletin 
published a few months ago by William Sellers & Company, 
Inc, Philadelphia. A note of distinctiveness permeates this 
piece from first cover to last. Lithographed in only one color, 
the manufacturer has eliminated every semblance of monot- 
ny by three simple devices: first, unusual layouts (with 
plenty of white space); second, a limited use of reverse type 
(white on black); and third, several attractively drawn gray 
borders, 

Almost without exception each left hand page in this bulle- 
un is taken up with a large halftone illustration of a machine, 


et against a rich black background. The value of lithography 
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for large solid areas is again strikingly shown. Opposite each 
large illustration are several reverse line sketches indicating 
variations in different models. Again the rich black solid is 
the background, but the white on black sketches and captions 
lend an air of distinction. 

Adjoining these reverse areas are small captions printed 
black on white and allowing ample white breathing space. 
On many of the pages the gray borders referred to round 
out the design. 

The fidelity of halftone reproductions (by Dando-Schaff) 
is a tribute to the flexibility of the process used and the crafts- 
men who guided its application. 


SELLERS 
HORIZONTAL 


Boring, Drilling and 
Milling Machines 


Sellers Horizontal Boring, Drilling and 
Milling Machines, with the Sellers 
Unit Head, are built in table type. [= 
floor type and planer type machines 


Seliers have been builders of Hori 
zontal Boring. Drilling and Milling 
Machines since 1670. 













Bonwit Teller Proclaims 
“Merry Chrisimas’’ 


Well known for its quality merchandise and distinctive 
advertising, Bonwit Teller cemented its relationship with 
customers last Christmas by distributing a colorful little 
fashion folder that offered numerous specific gift suggestions. 

Utilizing two colors and a variety of shaded tints, this 
progressive merchandising organization called on lithogra- 
phy to sell its wares. About thirty different items are illus- 
trated, described and priced, ranging from bordered initial 
handkerchiefs to tailored satin pajamas. 

A substantial amount of sales information is offered in this 
folder, but attractive layout, clever artwork and expert lith- 
ography (by Dando-Schaff, Philadelphia) are blended to 
produce an attractive promotion piece that breathes quality 
and good taste. 
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HREE of New York’s great newspapers combined their 
resources a few months ago and pitched into the co- 
operative job of sketching a block by block analysis of every 
locality in the metropolis, classifying residents according to 
annual expenditures and types of dwellings. The net result 
of this gigantic undertaking was published in book form. 
It is called, “New York City Market Analysis”. 

As a research effort this piece of work ranks with the 
most fruitful in recent years. For anyone interested in selling 
the greatest market in the world, the data book represents 
a wealth of first-hand information that cannot fail to result 
in a more accurate expenditure of the advertising dollar, and 
a more scientific allotment of merchandising energy. 

As an honor exhibit of one of the finest lithographed jobs 
produced during 1935, the market data book is likewise an 
inspiring example of the value of lithography in transferring 
to the printed page the myriad thoughts and impressions of 
the market analysist. Six different colors are used to signify 
different incomes groups from under $1800. a year to more 
than $9000. a year. 

The color register of this job, produced by Photo-Litho 
Service, New York, is of hair-trigger accuracy. Some of the 
tiny blocks are as small as one-eighth of an inch square. In 
more than one instance one of these blocks is one color and 
adjoining it are two different tints. But in no case does any 
hue overlap even a tiny fraction of an inch, onto a neighbor- 
ing section. 

The key to this elaborate breakdown of Gotham’s buy- 
ing and living habits is presented in a composite map that 
precedes the separate locality maps in the main body of the 
book. This composite is a veritable patchwork of color— 
revealing the amazing fusion that is New York: the peoples 
spring from many stocks and states, many cultures, curiously 
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New York‘s Millions Analyzed 


Mudson 


The frontispiece of this spectacular lithographed job reveals 
a colorful patchwork that is a cross-section of the metropolis 
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intermixed. No single section is all rich or all poor. The 
wealthy live beside the humble, millionaire mansions roll 
back into bleak tenement walls; and Rolls Royces traverse 
the same streets as pushcarts. 


Over a Hundred Maps 


The 114 local market districts portrayed in this book show 
the widest variations in appearance, housing, population 
origins and buying habits. The purpose of the study was to 
point out the significant facts about each section, as a means 
to better sales planning and more resultful advertising. 

A map of each district is printed in color, showing the 
purchasing power and density of families in every portion 
of the district, together with pertinent market data and a 
short description of the locale. In addition to the composite 
map mentioned above there are also five separate borough 
maps, in all a total of 121 graphic portrayals. 

This imposing survey is a credit to the trio of publishers 
who sponsored it, the army of research men that labored over 
its content and the lithographic experts that produced it. 
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A Colorful Travel Story 


N several occasions in the past it has been noted in these 
columns that the travel industry—carriers as well as 
their agents—are evincing a greater and greater interest in 
lithography as a medium for telling their sales story to pros- 
pects. During the past few years the use of lithography for 
the production of travel promotion has risen phenomenally. 
During 1935 this trend continued. In itself a romantic 
story, travel has discovered that lithography is the most 
articulate instrument that can be found for transferring to 
the printed page the glamor and color of far-off places. To 
demonstrate this technique we have included in the current 
Lithographic Parade the spectacular, multi-colored broad- 
side which the American Export Lines brought out this 
year to stimulate interest in its Yankee Cruises to the 
Mediterranean. 

The man who sells travel possesses a sales advantage over 
sellers of practically all other commodities. Travel has an 
almost universal appeal. Not one person out of a thousand 
can resist the temptation to wish—inwardly, at least—that 
some day he, too, will be able to board a luxurious liner 
and sail off to the far corners of the earth. This desire be- 
comes a realistic lump in the throat of the average person 
when he sees a great steamer majestically leaving a port or 
being guided to its dock by a set of dwarfish tugs. 

Thus, the merchandising job of the travel seller resolves 
itself into the task of further whetting the appetite of his 
prospects. This he attempts to do by either describing in 


picturesque language, or better still, by actually portraying 
graphically the charm, the mysticism, the beauty of place 
thousands of miles away. 

The latter is the plan which the American Export Ling 
adopted in the broadside referred to above. Folded up, the 
bulky promotion piece measures 8% x 1144 inches. Appeal. 
ing to Americans to travel by American ships, this broadside 
adopts red, white and blue as its dominant color scheme 
This note is repeatedly struck from the front cover, which 
portrays a quartet of Colonial ladies sewing an American 
flag, throughout the center spread, which reprints the fa. 
mous Spirit of ’76 in full color, and finally to the multitude 
of unusual folds on the inside of the piece, which represent an 
American flag. When -completely opened, the broadside 
measures 23 x 314 inches. 

This promotion piece succeeds in telling the prospect, by 
word and picture, of the relaxation, the comfort, the beauty 
he will find on one of the Yankee Cruises. The story is, in 
effect, a rapid-fire cruise in itself. Beginning with a picture 
of one of the four Yankee Cruise ships, you next find your- 
self inside the great liner, inspecting a culinary display, 
lounging in the beautiful reception hall, puffing away in 
the smoking room, relaxing in a promenade stateroom, and 
enjoying the luxury of any one of the ship’s other innumer- 
able features. 

Suddenly you find yourself gaping at a group of Egyptian 
children at school in the heart of a date forest; you are look- 


Completely opened up the Yankee Cruise broadside resolves 
itself into a colorful overlapping of numerous folds 
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ing at Rome, the eternal city, from the Dome of St.Peter’s; 
you are strolling along the Promenade Anglais at Monte 
Carlo; you are watching fishermen in their little yawls in 
the old port of Marseilles; you are entranced by the Sphinx, 
the pyramids; you rest beneath a shade tree as you look 
up at the famous mosque of Omar in Jerusalem. 


Fine Advertising Job 


Indeed, as you glance through the remainder of this broad- 
side you find yourself in a dozen other beautiful, glamorous, 
far-off places. The promotional piece succeeds admirably in 
executing the basic job of any advertising—namely, to attract 
attention, to compel inspection, to arouse a desire, to urge 
action. 


One of the most unusual features of this piece is the & 
tailed layout of each stateroom on the boat, reproduced 
according to scale in full color. At a glance the Prospective 
traveller sees what he may procure as his quarters, what th. 
furniture arrangement is, what comforts he may expect, In 
addition there are layouts of each complete deck, as wel 
as the public rooms aboard the steamer. 


Finally, to wind up its story, the Yankee Cruise promo. 
tion lists the prices of all accommodations aboard its ships 
Complete data is also offered on the scope of all cruises, des. 
tinations, days in port, places of unusual interest and so on, 


Lithography has scored a distinct achievement in the execy. 
tion of this important, elaborate broadside. 


~~ 


LITHOGRAPHY IN FASHION ADVERTISING 
By GEORGE B. MATTHEWS 
Advertising Manager, Sidney Blumenthal & Co., Inc. 


_ succeed in creating the proper atmosphere for mer- 
c 


handising that elusive element known as fashion — 
especially feminine fashion—the advertiser is faced with the 
necessity of surrounding his presentation with an air that 
reflects the intangible he is trying to sell. 


Our products, for example, are consistently advertised in 
Harper’s Bazaar, Vogue and other class magazines. This is 
only one portion of our merchandising job. We must, in 
addition, sell the trade on the advisability of exploiting the 
consumer market we are developing. 


To accomplish this task we frequently reproduce magazine 
advertisements and build our trade sales story about this 
consumer appeal. In this job, we often call on the photo- 
lithographic process to instill in our presentation a feeling of 
class and distinction consistent with the magazine media we 
employ. We find that photo-lithography is an effective means 
of achieving the aim we seek. 


We succeed in lifting our promotional material out of 
the ordinary by using a rough finished paper, in itself a 
mark of distinction. Photo-lithography is particularly effec- 
tive on such stocks. There is a definite softness and atmos- 
phere often unobtainable by any other reproduction process. 

One of our recent booklets, for instance, produced by 


photo-lithography, sold the idea, “Tie Up with Vogue on 
Crystelle”. Inside the booklet was a reproduction of our 
latest Vogue ad and the trade was informed that a “blow-up” 
of this ad was available without cost for windows and interior 
displays. For these “blow-ups” we likewise find photo-lithog- 
raphy a valuable production instrument. Included in this 
same booklet, incidentally, was an additional eight-page 
fashion promotional: piece, printed in four colors by photo- 
lithography, for distribution by the retail trade. Space was 
provided for an imprint on the front cover. 


On some occasions we have combined photo-lithography 
with letterpress printing in a single promotion effort, with 
excellent results. Our most recent experience utilized lithog- 
raphy for a cover with the body of the booklet in letter- 
press. The result was a splendid job by both processes, well 
received by our customers and quite in keeping with the 
atmosphere by which we try to differentiate between our 


mailing pieces and run of the mill material. 


Fashion advertising has found photo-lithography an effi- 
cient, effective and economical servant. In passing we might 
well mention the recent program distributed at the spec- 
tacular Velvet Ball in New York. This was produced entirely 
by photo-lithography. The comments by recipients were both 
numerous and highly complimentary. 


~~ 
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GUIDE TO 
SILK SALES 


One of the two-page layouts in 
this fine silk merchandising guide 
is reproduced here. There are 
many other layout roughs and 
miscellaneous aids 


ANY industries each year turn out merchandise guides 

to assist the component parts of the industry to achieve 

the highest possible sales records. These guides generally 

contain suggestions for advertising of all kinds, merchandis- 

ing hints, display suggestions, timely features and other im- 
portant factors that can stimulate sales. 

The silk industry, well known as a progressive unit, epit- 
omizes its cooperative sales objective by formulating what 
it calls The Silk Parade. Sponsored by the International Silk 
Guild, this has been adopted as a convenient phrase to cover 
all the widely varied uses of silk. “Join The Silk Parade” is 
the Guild’s exhortation to all who sell either silk itself or 
garments made of silk. 

To achieve a cumulative result in all efforts that aim to 
sell silk, the Guild published a guide book covering all the 
ramifications of advertising and merchandising. First, there 
are outlined advertising plans calculated to influence 10,000,- 
ooo women through national magazines; secondly, copy sug- 
gestions, advertising ideas, excerpts from previous successful 
silk ads; third, publicity material, including fashion news 
and other angles that can “make the papers”; fourth, window 
display activity, including a special cash prize contest; fifth, 
miscellaneous promotion material, such as posters, house 
organs, radio broadcasts, style shows. 

Impressive as the scope of the Guide Book appears, this 
spiral-bound compilation of authoritative data is outstanding 
because of the success it achieves in setting down in printed 
form the numerous angles to be considered by silk merchan- 
disers. The book is a 100 per cent lithographed job, using 
two colors almost throughout and featuring unusual layouts 
and illustrations. 

The section of the book devoted to newspaper layout sug- 
gestions features many “roughs” together with copy sugges- 
tions. Two such layouts are reproduced on this page. They 
take up a doublespread in the Guide Book. 
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7 Silk Fashions 


Sua Paswions 


This book is of interest to advertisers not only because it 
was a successful merchandising effort well received in all 
parts of the country, but because it records additional evi- 
dence of the tremendous value of lithography in the repro- 
duction of pictorial material. The Silk Guide is packed full 
of magazine page reproductions, layout reproductions, win- 
dow display reproductions and reproductions of miscellane- 
ous dealer sales aids. 


The Road to Profit 


BpECAUSE reliable statistics indicate that about 43 per 

cent of all the people who come into a drug store are 
drawn there by the soda fountain, Penn Dairies, Inc., Lan- 
caster, Pa., some months ago issued a special sales manual 
designed to show druggists how to fully exploit this condi- 
tion. More profits through ice cream sales was the aim of 
the manual. 

In the sponsor’s own words, it presented a plan that was 
brief, simple and workable. In appearance the manual was 
as simple as its content. It resolved itself into a spiral-bound 
book, 1014 x 14 inches, with practically every page in two 
colors or more. Produced by the Intelligencer Printing Co. 
Lancaster, the manual was 'ithographed on a small offset 
press. 

This sales analysis is as convincing as it is simple. The copy 
is held to a minimum, illustrations and charts are never 
complex. White space abounds on every page. The story 
aims to show how the fountain operator can step up his 
sales and reap great profits. There are no generalizations. 
Facts back up every statement. 

One unusual copy feature is the “tag line” that appears 
on every page. This is, in reality, a line that carries the 
eye and thought of the reader from one page to the next. 
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Photographed direct from subject in four color process. 


PHOTO-LITHO SERVICE, INC. 


145 HUDSON STREET, N.Y. C. WAlker 5-3380 


Photo Offset Lithographers 
Established 1921 
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LITHOLASTIC 
INKING ROLLERS 






FOR PHOTO-LITHOGRAPHERS 


ULCAN Litholastic Rollers are free from shrinkage as well as expansion: they main- 






tain a constant diametrical measurement. Litholastic Rollers operate equally well in 






hot or cold climates, or under conditions of high or low humidity. 









VULCAN Litholastic Rollers have a body consistency which is scientifically correct for 
distributing and applying ink most efficiently. This aids materially in refining the ink and 





controlling the amount applied to the printing surface. Vulcan Rollers have just the right 






amount of "tack''—and do not lose this quality. 






VULCAN Litholastic Rollers are unaffected by oils and driers—and they develop no 


stickiness or swelling. Litholastic Rollers are easily cleaned with any of the common com- 






mercial washes, either by hand or machine. 







VULCAN Litholastic Rollers have a covering which is tough and highly resistant te abra- 





sive wear. And considering the long life of these rollers, the price is extremely moderate. 






WRITE FOR BOOKLET “MONEY-SAVING PRODUCTS FOR LITHOGRAPHERS.” 








VULCAN PROOFING COMPANY 


FIRST AVENUE AND FIFTY-EIGHTH STREET, BROOKLYN, N. Y. 
Pacific Coast: Ralph Leber Co., Inc., 426 Polson Building, Seattle, Wash. 
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Directories, Tariffs and 
Membership Lists 


Typical of the material described in this article 
is the Latin American Market Guide reproduce 
here. One of the tabular pages is also repro- 
duced above. The entire job was lithographed. 


[ RECTORIES, common tariffs, voting lists, member- 

ship lists and other material comprising lengthy data 
pertaining to prices, names, schedules, tables and all data 
in tabular form are facts of information published for ready 
reference. Hence, they do not require color, art work or other 
factors expected in a fine printing job. Legibility is the essen- 
tial thing. Therefore, the photo-lithographic process can pro- 
duce them at a very large saving to the buyer. 

Such material, when produced by the letter press method, 
is first set in monotype or linotype. Tabular matter usually 
set in monotype provides an easy means for making correc- 
tions as any character in a line can be changed. However, 
the cost of handling large pages of monotype is considerably 
more than that of handling linotyped forms. 

In a photo-lithographic plant such copy is typewritten by 
experienced girls on especially built typewriters designed for 
this particular kind of work. The cost of typewriting a page 
is far less than that of setting by linotype or monotype. The 
cost is cut substantially. Some customers do their own type- 
writing for photo-lithography, thus reducing expenses the 
more. Ruled lines, boxes or other divisions are quickly se- 
cured by means of a ruling pen and black ink. 

The rating directory illustrated here was produced in a 
New York photo-lithographic plant in thirty days. In addi- 
tion many supplements were turned out at the same time. 
The two chief advantages of photo-lithography in this kind 
of work are: one, the material can be turned out in remark- 
ably short time; and, two, a great saving is possible. 











TABULAR WORK 


O begin to appreciate the almost unbelievable amount of 

involved detail contained in any one of the tariff sched- 
ules of a large railroad or carriers’ association, one has only 
to visualize the numerous cities, towns, villages and hamlets 
that border on railway tracks throughout the country, and 
multiply this total by the almost countless number of com- 
modities that can be shipped by rail. 

Tariff schedules contain detailed shipping routes, classi- 
fications of goods carried, schedules of rates, destinations and 
special freight conditions. It would not be far amiss to esti- 
mate the size of an average schedule of this kind as ranging 
between 300 and 800 pages, per issue. At various intervals 
rates must be changed, routes altered or different conditions 
imposed. 
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MARKET GUIDE 






SANTIAGO (Capital )-Contimed 


Business Rate 


Code 
Or Klein, Cesar (werced 5) ° eesesacoccccoocoscosecsoses 
02 Klein y Cia., Ltda.(Casilla 1762)(Huerfanos 1022)...... 
Klein y Cia., Ltda.(Catedral 1258) 
M. (San Diego 4 pe cecoescocoosenqece ° 
0S Kohn y Cia., J.(Casilla 1509)(Pasaje Matte 23)(also 






£8 
5 
z 
iJ 





reer Optician 
06 Kohnenkamp, Kraft y Cia., Ltd.(Casilla 416)(Anumada 
PPTTTTT IPT TI TTT PETTITT CE Imp. Men's Furngs. & Com.Agts.D, ¢ . 
Kuhlenkampff y Knoop (Br. of Antofagasta)............+. Autos, Access. & Parts............ ee 
Kupfer Hnos.("Fundicion Libertad" )(Casilla 4746)(Li- - 3 














Silla 2528)(Rosas 


oO 
08 

rtad SS y 
09 Kutzbach ig Casilla 2387)(Edif.Banco Anglo) 
10 , Miguel (ca i081) a 
11 Laboratorio Chile, (S8.A.)(Av. Ecuador 3555)..........+. 
12 





Laborde Hnos. (Santos Dumont 560 
13 Lacamara y Cia. (Matucana 745)(aleo Temico)..... 
14 Lacassie, Paulo H. (Casilla 3264)(Bandera 765) 
ique (Catedral 2714)........-seseseeeees r 
16 Lama Ahues te (Casilla 169'(Las Rosas - oe 











18 Lama, Jose G, (Ahumada 2) gecccccccccocccocccecccescccs oys 
19 Lama, Juan A. (Casilla 81)(Recoleta 730).....sssseeeees Mfr. Bicys. 
Carriages. 







20 Lamas, Roger (Apo.3369)(Jose Tomas Ovalle 1124)........ Com. Agt. D. 
21 ea, Galmez y Santos (“Muebleria Paris")(Casilla 
EET IE Rbs asadcnastsnecsassecasncacacccced Mfr. Purn., Bedsteads, Uattresses 
Peecesccsccccseccccsescaces 
Landea, Luciano ("La Gran Bretana")(Yrarrazaval 435)...Mfre PUIT........0005 ao 
Laneri y Zioni (Calle Santa Rosa Esq. Silva)......+++++ Gro. & Prod........+.. ° 


Langdon y Cia, (Huerfanos 751) 
(casilla 654)(Calie Central 37)(Br. of 







Lange y Cla. 
Val 


y Cabbane (Coquimbo 743) 








A 
A 
8 
y Cia 1 21 NG Ms WE akatinnineannaiass co 
Lathrop Hnos. (Casilla 905)(Huerfanos 1055) +, Litho., Books, Auto Access.... J 
Launay Hnos., (Casilla BR TW eccccccccccccce OED GO TONS Chee cccccccccccccccccs A 
® *)(10 de Julio 352) Auto Access., Oils, etc..... J 
Lazonby y Cia. (Galvez 111)(Br. of Valparaiso) dw. & Bldg. Matrl i 
Lea, Poudensan y Cia.(Morande 526)(Br.of Valparaiso)...Ds Gessseseseceeeseseecrcecnnsceeees A 
Lebon, Florentino (Merced 571)........--eseeeee .- Travelling Bags, Sptg. Gds cag: ie 
Lecuono y Legarreta (Carmen 1477)........-..++++ Bs TB ec crccccccccsccccccccceces r) 
Letmann, Charles (Edif. Bolsa de Comercio #23 on Gi cc csccscesccsssenessccesses I 
Lerman, Leon y Max ("Casa Weil")(Estado 354) Jilry., Art. Gds., Mus. Insts., etc.. 4 
Lehuede, Pedro ("Merceria Yankee" )(Casilla 2931) (Ahu- 
mada Seether BB. co cccccccccccccccocccocccececcecs 8 
Leizgold y Cia. (Huerfanos 963)(also Consegesen).. - 4 PUFTSaTe Sitiedte dint dtiinceinehlbbibhaminaebage I 
Lem y Cia., Ltda., Jorge ("Confederacion Industrial") 
(Casilla Deve ceccesee see segeeces seen seeseeseccces Cac AGte GISWETO. cece cccccccccccces I 
Leria, Andres (“La Bola de Plata")(Portal McClure 460- 26k RC 
TS) cccccccgccsoccccscosess eeeseceocessageceeccessoced ° bp Be. Pacccsccccccccccececsecce 8 
Leser, Hans (Casilla 7517)(Amunategui 137).......+--++ Com. Agt. & Imp. Corks.............. Cc 
Levi, Jose (Casilla 2862)(Huerfanos 1059)......+.++++++ COR. BeBe De Gon CCCoccccccccccccece c 
Lowy ¥ Cia. (AlmmAED ITB). cccccccccccccccccgoccccccccce Watchmaker & Jeweler................ A 
Lewis, Herbert J. (Casilla 445)(Bandera 575)........... hn BBB e cc cccccccsccccccccccccesese x 
Libreria de la Federacion Obras Catolicas (Casilla 25 
23)( To caccscceccgccogececcosnagessecceocced Books & Catholic Gds.............005 





Bandera 
Lifschitz, Leopoldo (Galeria San Carlos 33)...........++ Mfr. Pocketbooks, etc...... 
John A. (Casilla 1488)(New York 63).... liCom. Agt. Auto & Radio Ace: 
e 






oe De Geveececnereenennnrsenaessssesses 











g eee 

as 1043) D 
Llull Hnos. y Cia., Ltda. (Casilla 3248)(Delicias 1639) 
Lobenstein y Schalsha (Casilla 12D)(Agustinas 1145-53). Drugs 
Eduardo (Casilla 1794)(Grajales 2548) 
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Lueje Hnos. (Portal MacClure 481)........seeeceeseceeseDe Gesesceseceesesecceees eee 
Lueje, Jose (San Pablo 3209).....seeeeeeeesecesecerenes BE, & By Grccccccccccccecccccsececs x 
Lueje y Cia., Mammel (Puente 540)........eeeeeeeeecenee TDs Bo Gon Cl@ccccccccccccccsccocs I 




















Obviously, the preparation and printing of these tariffs is 
not only a costly undertaking, but a job requiring the acme 
of precision and care. In recent years, lithography has become 
an implement of greater and greater importance in the 
production of tariffs. The economy and flexibility of lithog- 
raphy has recommended the process to authorities charged 
with the preparation and distribution of tariff schedules. 

Because one of these schedules possesses the same qualities 
as any other printed data containing a preponderance of 
comparatively small, detailed tabular matter, it may be of 
interest to buyers to know the detailed characteristics of 


these publications. _— 
However, the greatest economy in tariff preparation |s 


that which is achieved by reproducing lithographically origi- 
nal copy that is either typewritten or varityped. Many hun- 
dreds of thousands of tariff schedule pages are turned out 
for carriers in this manner every year. Every advertising man 
who has in the past found it necessary to set up tabular mate- 
rial knows the expense involved in such an undertaking. 
Often a single small correction necessitates an expenditure 
entirely out of proportion to the cost of the whole job. 

By utilizing original typewritten or varityped copy for 
tabular work, however, composition costs are cut down to an 
almost insignificant sum, and corrections can be made easily 
and economically. 
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19x25 RUTHERFORD HIGH-SPEED 
OFFSET JOB PRESS 


EQUIPPED WITH NUMBERING AND PERFORATING ATTACHMENTS 


A Rutherford representative will be pleased to show you this high- 
speed offset job press in operation in any of the following cities: 


New York... Boston... Chicago... Los Angeles... San Francisco 


RUTHERFORD MACHINERY COMPANY 


DIVISION GENERAL PRINTING INK CORPORATION 


100 Sixth Avenue, NEW YORK CITY CHICAGO CINCINNATI LOS ANGELES 
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Unemployment Tax Instructions 


Inquiries should be addressed to 


Benjamin Aaronson (C.P.A.), New York 
Care of The Photo-Lithographer 
1776 Broadway, New York City 


Federal Regulations (£) Date when employee quits or is laid off either per. 
manently or temporarily, or is discharged 


(g) Date employee is hired or reinstated after lay-off or 
is rehired. 
(h) Place of employment (city or town) 

Note 1—Space should be reserved on the employer’s records 
for employees’ insurance number which will prob- 
ably be issued for New York State Unemployment 
Insurance identification and possibly for Federal 
Social Security Legislation. 


as ee . ; Note 2—Provision should be made by employers for totalling 
This is the section of the act which levies a tax on the sbove inems (2), (b), (c), and (4). 


total wages payable by the employer for 1936. For the pur- 
pose of this act Section 907 defines employer as any person Instruction No. 2 for Contributing Employers" 
who, or organization which, on twenty days during the tax- 
able year, each day being in a different calendar week em- Each employer covered by the New York State Unemploy- 
ployed eight persons or more for some portion of the day. ment Insurance Law shall submit on or before January 1, 
For the count of eight the employer must include learners, 1936, information requested on “The Initial Statement by 
apprentices, elderly persons, officers of the corporation, etc., Contributing Employers.” 
who are on the payroll. The information required in “The Initial Statement” in 
detail is as follows: Name of employer, address, places of 
business in the State, exact nature of business, chief products 
if industrial; person, firm or holding company owning mz 
jority control or ownership; names and addresses of subsidi- 
aries owned or majority controlled; number of employees 
insured under the Law as of December 1, 1935; name of 
1937 other employers of employees supervised but not employed 
c by reporting employer; list of payrolls, where-they apply, 


NEW YORK STATE INSTRUCTIONS approximate average number of employees in 1935 and ap- 


proximate number of those added or released. 
As of December 3, 1935, the State of New York Depart- 
ment of Labor—Division of Unemployment Insurance, is- For Employers Who Are Not Subject to the Law 


sued Instructions numbers 1 and 2 to employers. 


T the time of this writing, December 16th, 1935, the 

Federal government had not issued any new instructions 
relating to Title IX of the Federal Social Security Act which 
is the only section to take effect as of January 1, 1936. Title 
IX, Section 905, requires that the tax imposed by this title 
shall be collected by the Bureau of Internal Revenue as 
internal revenue collections. Every employer must file a 
return of the tax not later than January 31 next following the 
close of the taxable year. 


There is no limitation with respect to the wages paid to 
any one employee during the year, no exemption for amounts 
over $3,000 or any other amount. 


Section 802A of Title VIII of the Federal Social Security 
Act requires a withholding by the employer from the wages 
of the employee but this section takes effect as of January, 1 


Each employer who believes that he is not subject to the 
Instruction No. 1 law is requested to submit on or before January 1, 1936, the 
enclosed “Statement by Employer who is not subject to the 


Each employer covered by the New York State Unem- 
law.” 


ployment Insurance Law shall keep on his employment and 

payroll records with respect to each individual insured em- The following employments are excluded: 

ployee beginning January 1, 1936, the following items: 1—Employment as a farm laborer 

2—Employment by an employer of his spouse or munor 
child, and 


. ' a: , . ; 3—Services performed for non-profit organizations 4 
(c) Number of days worked during payroll period Aili tatat is 


(a) Insured employee’s name 


(b) Wages earned during payroll period 


(d) Total number of hours worked during payroll (Continued on next page) 

period 
— *An employer subject to the Law is one who has employed, within ae 
(¢) Full scheduled hours mali eck for employees = 13 calendar weeks during the year 1935 or any subsequent year, four o 


group of employees more persons engaged in employments defined by the Law. 
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Detail... 


PHOTO-LITH printers find LEXINGTON 
talling }- OFFSET an Zdea/ paper to work with. They 

specify it regularly. LEXINGTON OFFSET 
vers’ : ) has a special surface that holds detail for fazth- 
mploy. . ful reproduction. Its brilliant white provides 
9 the background so necessary for contrast in 


ent by 
monotone and color offset-printing. 


nt” in >. Pee LEXINGTON OFFSET is surface-sized, 
ces of , , ‘ 

oe trimmed square, lies flat and is free from fuzz 
g ma- wa ts and stretch. Available in standard finish, in 


“ white and India tint and in four fancy finishes 
me of : in white only, thru leading paper merchants. 
“9 . Try LEXINGTON OFFSET on your next job 


id ap- ™ and note the difference. 


Law 


o the 
6, the 
o the x Please address requests to Sales Dept. Z 


INTERNATIONAL PAPER COMPANY 


990 East 42nd Street, New York, N. Y. 
Branch Sales Offices: ATLANTA #© BOSTON ¢ CHICAGO 


sinor CLEVELAND ¢ PHILADELPHIA © PITTSBURGH 


OY UNG TON OFFSET 


Bn |e ee ae ee ee ee ee hn 


n any 
yur of 


ARY JANUARY PAGE 29 


THE PHOTO-LITHOGRAPHER 


Tax Instructions 


(Continued from Page 28) 


Statement by Employer who is not subject to the Law: 


I hereby affirm that I am not an employer subject to the 
Law because: During the year 1935 I was engaged in 
... business or industry. I did not during 
the year employ four persons in 13 or more weeks in employ- 
ments subject to the Law. 
I understand that all employments are subject to the Law 
except the following: 
(1) Employment as a farm laborer; 
(2) Employment by an employer of his spouse or minor 
child; or 
(3) Service performed in the employ of a corporation, 
community chest, fund, or foundation, organized and 
operated exclusively for religious, charitable, scientific, 
literary, or educational purposes, no part of the net 
earnings of which inures to the benefit of any private 
shareholder or individual. 


The largest number of employees that I employed at any 
time during the year was 


The lowest number of persons I employed at any time 
during the year was iidatiianoahatasiiiinatenee (number) 


Official Position 








Social Securify Tax Rules 


Still Delayed 


By Louis B. Montfort 
Washington, D. C. 


"THE difficulties faced by the Federal Government in pre- 

paring for operation of the Social Security Act are such 
that it now appears inevitable its first tax section will become 
effective prior to issuance of forms and regulations governing 
returns and collections. 

The Title IX payroll tax of one percent applies to wages 
paid by employers of eight or more, for services after Janu- 
ary 1, 1936; and the Income Tax Unit of the Internal Rev- 
enue Bureau has had no expectation of being ready with 
specifications and forms by that date. 

It is planning, therefore, to issue a Treasury decision out- 
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lining in a general way the type of evidence it will expeg 
employers to show in support of their tax returns. This will 
not extend to prescribing records which are to be kept 
employers, nor will it be a total summary of all potential 
requirements, since the several states may set up demands of 
their own. 

It is understood that the Treasury memorandum me 
will state the type of supporting facts which, for instance, 
will have to be available for justifying employers’ deduc. 
tions, accounting for the difference between total wages pay. 
able and total wages taxable. 

The date on which this decision will issue is still prob. 
lematical but it is definitely intended to be before the firs 
of the year. 

Actual tax returns under this title do not have to be made 


before January 31, 1937. 


Personalized Approach Wins 
Audience for Salesman 


A novel approach to new prospects by letters has succeeded 
in securing many calls for information on the lithographic 
process for Frank J. Clarke, Philadelphia salesman. A sub- 
stantial number of new accounts have been opened as a 
result of these interviews. 


Mr. Clarke sends out to his prospects a form letter, filled-in, 
with his personal card attached. The letter reads as follows: 


“When the mate of the attached card is presented today, 
you may conclude, quite naturally, ‘Just another printing 


salesman’— 
“but, one moment, please. 


“The man who will call is experienced in his line, just as 
you are in yours. He is not just another salesman. He has the 
knack of sizing up a printing problem, taking into consid- 
eration both the result to be achieved, and the most economr 
cal way to accomplish it. 


“For instance, one of our clients, an advertising agency, 
was preparing a two-color broadside. Costs for engravings 
and printing 5,000, totalled $425. This was higher than the 
appropriation allowed. We suggested that he produce the 
broadside by offset lithography. The suggestion was accepted, 
resulting in a saving of $125. 


“Frankly, such savings are not always possible. On the 
other hand, it is to your advantage to know which process— 
printing or offset lithography—should be used, so that the 
cost will come within the appropriation, without sacrificing 
quality. 

“With this thought in mind, it will pay you to look over 
our portfolio of samples, produced by both printing and 
offset lithography.” 
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Theodore Low DeVinne. Great American 
Printer, 1828-1914. Courtesy C. D. DeVinne 


DE VINNE SMOOTH 


DeVinne Smooth is an entirely new paper for offset printing 


that comes in a cleaner, brighter white than can be found in 
any other sheet. For high-grade offset work, a more opaque, 
stronger, whiter, better folding paper has long been needed. 


Test by comparison the wonderful degree of opacity and 


whiteness of DeVinne. The paper is also sized for pen and ink. 


CROCKER-McELWAIN CO. 7 
MILLS AT HOLYOKE, MASS. Kemessnes 
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Ruinous Prices Take 
Their Toll 


When Lithographers Fail to Consider 
Profitable Operation, One Outcome 
Is Inevitable — and That Is Ruin 


N° sincere person gloats over the misfortunes of others. 
But intelligent business men owe it to themselves to 
take careful note of the missteps of others, in order that they 
may not fall prey to the same errors, the same temptations. 
This truism is aply illustrated in what happened during 
the past year in altogether coo many instances where lithog- 
raphers followed the path of least resistance and disregarded 
the very elementary business principle which insists that a 
plant must operate at a profit if it is to remain in business. 
When we refer to “lithographers,” we speak in the most 
literal sense. We mean establishments engaged in the pro- 
duction of lithographic material. The fact that in this indus- 
try—just as in all others—there are incompetents whose 
operations are bound to affect the fortunes of others ad- 
versely, does not lessen the import of the facts before us. 

Reproduced on this page are three specific instances of the 
inevitable result of a disdainful attitude toward profitable 
operation. There has been an influx of newcomers into the 
lithographic business in all parts of the country during the 
past few years. Many of these were and are absolutely un- 
qualified to operate a lithographic plant. Most were drawn 
into the business as a result of what seemed boom times in 
the plants of others. 

All is not gold that glitters. The semi-climax of what per- 
haps may best be termed a “comedy of errors” for many 
incompetents who leaped before they looked, was described 
in a graphic arts trade paper not long ago. The article dealt 
with the experiences of many newcomers into the litho- 
graphic field. The facts of the situation in the Metropolitan 
New York area, for example, were set forth, in part, as 
follows: 

“Newcomers to the field of offset lithography have not 
all found the easy road to profits they anticipated, a survey 
of conditions in the New York market indicates. Rough 
competition, lack of knowledge of the field, low selling 
prices, and inadequate sales effort are some of the factors 
that have contributed to the “tough sledding” which many 
have encountered. 

“It is understood that during the past year about 50 con- 
cerns have installed lithographic equipment, ranging from 
Multiliths and Rotaprints to larger presses. This total in- 
cludeé letterpress printers who have added offset equipment 
to augment their existing service, letter shops that have de- 
cided to step out into a broader field, and new concerns that 
are concentrating on offset lihography alone. 

“In a few instances the printers who have gone offset are 
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compLeTtEe C)FFSET Business 


FOR SALE 


@ One of the most completely equipped small Offset Print. 
ing Plants in New York. Specializing in the smaller sizes of 
offset printing, in one or more colors and operating in a field 
almost untouched by competition. Doing a business of about 
$30,000 annually and increasing each month without any 
sales effort. 


@ Equipment is all new—Three 10 x 14 Automatic Presses, 
Folder, Stitcher, and Power Cutter. Also a complete plate 
making department. 


@ Shop and Office are thoroughy manned by men trained 
to this special kind of work and are competent to carry on 
under new owner. 


@ This is an unusual oppc Zz FOR SALE ; | 


progressive Offset Business, ——— 


is among the besteimebiow | ATTENTION PRINTERS 
contemplating Offset : COMPLETE 





























9x12 Automatic Sheetfeed Rota- 
print Offset press with special DX 


| OPPORTUNITIES | PHOTO OFFSET PLAN) 
APHI( her 
PHOTO-LITHOEE Ink distributing attachments : 8x10 








me . : 
: rocess Camera with lights and 
| lenses; Plate Whirler: Vacy 
' |! ; re er; Vacuum PI; 
tehe er 13x1 | F .¢ “ 
(ne Webendort rame; Carl 55 pi 
tes yment, automatic job Strippi Tite: Chae go 
» , . > : Ps i 
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Three actual advertisements which recently 
appeared in the pages of a graphic arts 
business paper are reproduced above 


well known firms whose new equipment permits them to 
offer a more complete service to clients with whom they 
already deal. These houses, to a certain degree, have a 
known market which they can cultivate. But in the great 
majority of cases, the offset newcomers are attempting to 
compete in the black and white combination market— 
highly competitive field in which prices are exceedingly low. 

“The firms attempting to divert some of this business to 
their own shops are, for the most part, trying to do the job 
with small equipment. This task is found to be a great hard- 
ship, inasmuch as small presses call for two or three times 
as many plates as the larger units. Costs for a 17x22 press plate 
are almost the same as for a 22x34 press, while a plate for a 
34X44 unit is only 50 per cent more. 

“So bad has the competition become in the combination 
work field that a few of the larger, established photo-litho- 
graphic firms are seriously considering the advisability ot 
leaving this field entirely and concentrating their efforts on 
better grade color work. 

“On the other hand, serious as the competition appears 
today, it seems obvious that the larger and well established 
offset houses can withstand the competition better than the 
smaller new arrivals. The former generally enjoy more ade 

(Continued on Page 48) 
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. . . « that customers often specify 
DEEP ETCH PLATES when 
they order litho gra phed matter 


that large and small lithographic plants throughout 
the United States and Canada have found the 
PITMAN-EFHA DEEP ETCH PROCESS BEST. 


POINTS 

















for Pitman 


1. Years of experience. 






2. Laboratory standardized chemicals furnished ready for 
use. 





. Photo-lithographic plants need no additional equipment. 





Greatly increased quality. 





Longer runs. 





7 7 kw 


Satisfied customers. 





HAROLD M. PITMAN COMPANY 


LITHOGRAPHIC EQUIPMENT AND SUPPLY DIVISION 


CHICAGO, ILLINOIS 
5ist Avenue and 33rd Street 


JERSEY CITY, NEW JERSEY 


26-38 Cornelsion Avenue 





PACIFIC COAST REPRESENTATIVE: G. GENNERT, Inc., 1153 Wall Street, Los Angeles, Calif. 
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THE PHOTO-LITHOGRAPHER 


Selecting Type for Photo-Offset 


by Lawrence G. Malone 


(Eprror’s Norte: Because a brief article on so extensive a subject as type 
for photo-offset could not pretend to be exhaustive, we have arranged with 
the author to answer directly your inquiries concerning any specific problem, 
and to furnish you with specimen showings of any type faces illustrated 
herein if you will address him in care of the PHoto-LiTHOGRAPHER. ) 


HE selection of the most practicable type face for a given 
job is complicated for the user of photo-offset by several 
conditions for which suitable compensation should always 
be made to insure the most satisfactory results. First, if not 
most important with the man who specifies the type, is the 
influence of his previous experience with letterpress printing. 
Second, most of our type specifying is done by reference to 
type books or specimens printed by letterpress which obvi- 
ously do not forecast accurately the printing results that may 
be expected in photo-offset. 

It should be remembered, too, that all type faces in the 
past were cut expressly for letterpress printing and that 
consideration of their use in offset printing, if there has 
been any at all, could only have been applied to the most 
modern designs. 

All the so-called difficulties grow out of the essential differ- 
ences between letterpress and photo-offset. These differences 
if kept prominently in mind when type is being specified 
should serve as a guide to insuring the best possible type 
reproductions. The rubber blanket intervening in the offset 
operation naturally reduces the quantity of ink transferred 
to the paper. The results from this difference are two-fold: 
strength of color is less in offset than in letterpress; the 
normal characteristics of any given letter are slightly exag- 
gerated in photo-offset. For example, a type face composed 
of pronounced heavy strokes and extremely thin serifs which 
in letterpress would look presentable and normal looks, when 
reproduced by photo-offset, like a letter that was intended 
to have serifs but hasn’t. In other words the thick part of 
the letter by virtue of its very size transfers a considerable 
area of ink to the paper while the serifs which are very thin 
to begin with, in losing a little color,tend to disappear, 
producing a rather incongruous letter. 

Type, in offset, being an integral part of the printing 
plate, is likely to receive, and naturally so, secondary con- 
sideration in etching when there are illustrations present in a 
job. Then the printing operation from an integral plate 
denies the pressroom advantages afforded by the normal 
flexibility of a letterpress form. 

Ten years ago an article on type for photo-offset would 
have consisted largely of a long list of taboos. But during the 
past decade great improvement has been wrought, improve- 
ment enough to allow one to say that practically any type- 
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face can be used, and in some instances has been used, sy. 
cessfully in some photo-offset job. But the odds are againg 
types of certain characteristics and the entire manufacturing 
operation is quite favorable to others. A wise differentiation 
between these two classes of letters should facilitate the cop. 
sistent production of photo-offset work in which the type is 
attractively and satisfactorily reproduced. 

If any generalizations can be made on the subject, scrip 
letters are probably the least satisfactory for photo-offset work 
largely because of the presence of contrasting, comparatively 
thick and very thin lines. Plate-etching that will bring up the 
thin portions of a script to their full value will accentuate 
the heavy portions of the letter and produce an abnormal 
reproduction of the face quite unlike the type designer's 
original concept. If, on the other hand, plate-etching is 
directed to bring out the proper value of the heavy strokes 
in a script letter, the very thin lines will tend to disappear 
and likewise produce an abnormal reproduction that in no 
way resembles the original. 


However, there are some few scripts like 
Ro many 


which because the letters are of a uniform thickness (com- 
monly called monotone) reproduce in photo-offset unusually 
well. 

Often, in a layout which requires a script letter, the desired 
effect can be obtained with a face like 


Keynote 


which while it is not a pure monotone nevertheless does nt 
present unusually thin and extremely thick lines. 

Failure to apply the principles of selection described here 
might influence a person having one unpleasant experience 
with Goudy Handtooled, for example, to condemn and avoid 
all open letters. While the filled up result obtained with 
Goudy Handtooled was undoubtedly the result of the 
thick and thin characteristics of the letter, a type face like 


Bodoni Open 


could, be used with entire success because while it is an opta 
letter, its elements are more nearly monotone. 

You will perceive from the foregoing that we can estab 
lish as a fundamental the fact that monotone letters are ided 
for photo-offset reproduction. (Continued on page 3) 
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Selecting Type 


(Continued from page 34) 


Bernhard Gothic Medium 
Stymie Medium 


Tower 


are three faces which illustrate this quality in all their 
weights. It is quite apparent that with each stroke of equal 
thickness to every other portion of a letter, the etching will 
have a uniform effect and produce a uniform result. The 
Gothics, of course, like 


AGENCY GOTHIC 


News Gothic Condensed 


NEWPORT 


Franklin Gothic Condensed 


present this same monotone characteristic and are equally 
ideal for offset reproduction. 

Before the development of the wet plate negative and the 
deep-etch printing plate the very light versions of even 
monotone letters did not reproduce too well. But today, each 
of the faces mentioned above, like Bernhard and Stymie, can 
be reproduced in even their “light” weights with complete 
success. Even a face as delicate as 


PRernhard L ashion 


has been used very successfully. 

It is well to remember, especially when working from a 
letterpress type specimen, that the chosen face will reproduce 
a little paler in photo-offset than it appears in letterpress. 
Consideration of this point will often cause the person speci- 
fying type to change wisely from the light face, for exam- 
ple, to the medium or from the medium to the bold depend- 
ing upon the type face, his subject and the desired result. 

All the foregoing must not be construed to mean that many 
of the conventional faces which, of course, are not monotone, 
should never be utilized for photo-offset work. As a matter of 
fact there are many classes of layout for which no other 
letter would be entirely appropriate. Even here judicious 
selection will help to insure better results. For example, a 
study of Garamond will reveal that the thick and thin dif- 
ferences in this face are less pronounced than they are in 
Bodoni, and if a choice lay between these two faces the Gara- 
mond would be preferable. Likewise, Cloister Old Style and 
Bold should be preferred to Caslon Old Style and Bold. 
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If the dictates of design require one of the Bodoni face, 
Bodoni Book will present less of a problem than Bodop; 
Bold, simply because differences in thickness within a lette; 
are most pronounced in the bold face version. 


Bookman Oldstyle 
Cooper 
Della Robbia 
and the CHELTENHAM Family 


are all faces which, while not pure monotones, will repro- 
duce well because they are free of extremes of thin and thick 
strokes and have no fine, delicate serifs. 

A few unfortunate experiences with type often cause buy. 
ers of photo-offset to avoid entirely all novelty letters on 
the theory that the most conventional is always the safes, 
Intelligent application of the principles which have been &. 
scribed herein will quickly indicate that many unusud 
letters like 


Hobo 
PERICLES 


SHADOW 


American Backslant 


are not to be denied the designer of photo-offset. These, 
again, are ideally suited for the process simply becaus 
they present a generally uniform thickness, the characteristic 
which takes the best advantage of the photo-offset etching 
operation. 

But the greatest care devoted to the selection of type can 
be completely undone by unsatisfactory reproduction proofs. 
A bad start with proofs which display imperfectly and dis 
tort a type face cannot be corrected however meticulously 
the subsequent manufacturing operations are carried out. 
Whoever is responsible for the typography, the buyer or the 
producer of photo-offset, should insist on perfect proofs 
When the proof press is an antiquated museum piece, typ* 
for reproduction should be put on a power press for proot 
ing, and on a small cylinder in preference to a platen. 
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Uxper the wet-plate method 
you go through a series of messy, 








repro. 
1 thick troublesome, time-consuming opera- 

tions...beginning with the scrub- 
e buy. bins of dirty glass. ..before you can 






make a negative. Under the new 
method you take a sheet of Kodalith 
Stripping Film Normal out of the 
box...place it on a holder. ..pop it 
into the camera. 
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Here, in detail, are some of the 
other advantages of the new way: 










It eliminates collodion and the silver 

bath, together with the difficulties in- 
volved in their use, and provides an ever- 
ready material that may be depended 
upon at all times. . .regardless of tempera- 
ture and other climatic conditions. 













o It eliminates the unavoidable dark- 
room waste characteristic of the wet- 
plate method. 







It does away with a score of chemicals, 
greatly simplifying the whole process 
of negative making. 











In halftone work it permits the use of 
any screen, and its emulsion makes 
















hese, possible a much greater range of tone 
“ase values than the wet-plate method. 

rustic No intensification or cutting is re- 
hing quired, 

- Kodalith Stripping Film Normal 
-" calls for no expensive new equip- 
dis @ ™ment...just a “‘stay-flat” holder. 
oh And your regular arc lights give 
pis ideal illumination. Get ready to use 
‘the this modern negative medium. Write 
os now for a demonstration. 





EASTMAN KODAK CO. 


Graphic Arts Dept. 
Rochester, N. Y. 
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RISING COSTS: DANGER AHEAD 


Timely Discussion of What Appears to 
Stand Out as a Major Problem Facing 
Lithographers in All Parts of the Land 


Mo" lithographers are aware of a major selling problem 

that will face them shortly after the advent of the new 
year. Federal and State unemployment insurance taxes went 
into effect on January rst, and this “social security” legisla- 
tion will add a considerable overhead to actual production 
costs, plus an unknown—but probably substantial—addi- 
tional factor to be reflected in the purchase of necessary mate- 
rials and supplies—paper, ink, chemicals, etc. 

In states where such legislation exists employers’ contribu- 
tions will be deductible from the federal taxes, while in states 
where no local unemployment insurance exists, lithographers 
will be subject to the federal levy. Thus, the problem of 
absorbing increasing taxation becomes a subject of national 
concern. 

If lithographers had to concern themselves solely with their 
own rising costs as reflected in their plant operations, the 
problem would be a considerable one. But, when all mate- 
rials and supplies must inevitably be affected by additional 
overhead, the dilemma facing plants everywhere in the 
graphic arts becomes a subject of major concern to all. 

Unfortunately many lithographers are already working 
on too small a profit margin for comfort. With production 
costs rising, this comparatively insignificant margin must 
vanish—unless the industry takes steps to protect its own 
interests. It would be a pleasant task to relate that during 
the past year or two lithographic prices have kept pace with 
rises in the cost of many materials and supplies used in 
manufacture. This, however; has not been the case. Instead, 
in more than one locality keen competition has pushed sell- 
ing prices downward. 


A Lesson from the Past 


On more than one occasion in the past it has been observed 
that even under the most favorable conditions lithographic 
and printing establishments have failed to reflect in their 
operations a profit commensurate with capital invested, risks 
involved and the general ability to successfully produce 
printed matter to meet the exacting demands of buyers. 
With rising costs a reality today, serious minded executives 
must ask themselves whether they can continue to bear the 
load and if so for how long. 

It is unreasonable for anyone to expect the lithographer 
to bear the full brunt of the new cost load that seems inevit- 
able as a result of new taxation. Plant owners have been wont 
to bend over backwards in their endeavor to be fair to 
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clients. Today their sense of duty and desire to survive the 
struggle for existence must forewarn them to be fair to 
themselves. 

A boost in lithographic prices seems inevitable. Otherwig 
there will be no profits for many and no business for more, 
With a knowledge of an essential upward swing in prices, 
lithographers can in their own minds be preparing the way 
for higher costs to their customers. But perhaps a prelude to 
such a move should be a new course of procedure on the 
part of the estimating department. Today, as never before, 
must estimates be checked with the minutest precision. Fig. 
ures should be drawn up with full cognizance of more ex. 
pensive materials, supplies and labor. New contracts over a 
period of time should make some provision for higher taxes 
in 1937 and still higher taxes in 1938. 

Lithographers who decide to absorb additional overhead 
in their own costs will be inflicting an irreparable injury not 
only on themselves but on the entire industry as well. Re- 
gardless of one’s political opinion, regardless of one’s attitude 
toward so-called social security taxes, the fact remains that 
such taxes are now law. They must be paid. They cannot 
help but raise the cost of production within the plant. And 
they cannot fail to increase the cost of lithographic materials 
and supplies. 

Fair-minded executives can see no other outlet for greater 
costs than through selling prices. If the inevitable must be 
faced sooner or later, the least lithographers can do to protect 
their own interests is to plan ahead. 


How New Taxes Will Actually 
Affect Lithographers 


The important subject discussed above has been carefully 
analyzed to indicate exactly what the effect of the new taxes 
will be on lithographic plants. In the analysis that follows, 
we show a specific example of how profits will be affected: 

Assuming annual sales of diversified photo-lithographic 
business to be $150,000.00, the budgeted costs for the average 
plant would be broken down as follows :— 

Income hk $150,000.00 (100.07) 
Manufacturing Costs 

Factory Wages . ‘ 

Outside Manufacturing . 

Paper Stock . 


54,000.00 
10,000.00 
25,000.00 


(Continued on Page 44) 
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THE ADVERTISING ARTIST 


Successful Ads Don’t Just Happen — 
They Represent the Fruits of Careful 
Planning and Sound Merchandising 


Baus lithographers are mainly concerned with the 

actual production of a piece of advertising—the transition 
of an intangible thought or idea into definite, visual, graphic 
presentation—they are often inclined to overlook the im- 
portance of the underlying idea of the copy and the trans- 
lation of that idea into a picture by the artist. 

In selling lithography it is vital to possess an appreciation 
of every detail of the advertising job. To be able to converse 
intelligently with a prospect regarding appeal, copy, layout, 
etc., is to instil the buyer with a confidence in the ability of 
the lithographer to execute the job with the necessary degree 
of skill. 

The artist who carries out an advertising assignment suc- 
cessfully is a man who is more than casually acquainted 
with the underlying principles of selling. He cannot be a 
parrot—for he must translate into pictures what someone 
else has described to him in words. In short, he must pos- 
sess the ability to set down graphically the selfsame idea 
which is suggested to him verbally. 


Copy and Art Coordinated 


The value of art and of artists to advertising is that the 
artist employs his skill in technique to produce those per- 
ceptions of the intellect and those emotional responses which 
the copy writer aims to produce by his copy. The advertising 
artist is no mere decorator. He does not draw pretty pictures 
to make the advertisement look better. The art work and the 
copy together produce a definite result in the prospect’s mind 
and emotions. The art work dramatizes and vivifies the 
copy; the copy invigorates and clarifies the art work. The 
artist attempts to do in his medium what the writer does 
in his. Each has certain advantages. The copy is the prime 
medium for making trenchant, clearcut impressions on the 
intellect; art work usually affects the emotions more readily 
and effectively. But neither is restricted. A small drawing 
can sometimes explain a process or a mechanism better than 
a volume of words; a phrase or a sentence can often stir 
the emotions as no drawing could. A good advertisement 
is one in which both copy and art have been used and 
combined most effectively to produce the desired effect in 
that specific instance. 

The advertising artist, therefore, must know exactly what 
effect the advertisement is to achieve and why. In a word, 
the advertising artist must be essentially an advertising man. 
He must know advertising, its procedures, its psychology. 
He must understand merchandising, its organization and 
methods. He must be a business man, appealing to buyers. 


PAGE 40 








Schilling 


Aa ~aH Pos 
Toasted 1@Q 


Fresh as a sea breeze 
fragrant as a tea garden. 


of America Personal Loan costs lem. You have one whole year w 
repey—s convensent monthly wnetalimencs. You can get complete 
detasts at amy branch 


BANK of AMERICA 


= 
ee ee Bene 


COMMERCIAL SAVINGS TRust SAPE DEPOSIT 























The artist employs his technique to produce 

definite reqctions on the part of the pros- 

pective reader. The advertising artist is no 
mere decorator 


The artist, like the copy writer, must know people. He 
must know how they think, how they react generally to 
various appeals, what the popular prejudices and the popu- 
lar enthusiasms of the moment are, how the average mat 
and the average woman feel and act under the normal 
conditions and the inevitable events of life. But the artis 
must know people outside as well as inside. He must know 
how they dress, how they look to the bystander in the in- 
numerable incidents of everyday activity. He must know— 
or know where to find out promptly—how they dressed 
and lived and played and worked 100 years ago or three 
hundred or 30. Art work, to be convincing, must be accurate 
in the smallest details. 

The artist must know things—all sorts of things. He can 
never tell what he will be called upon to portray. The pro 
ducts or services he is advertising are no guide. A cigarette 
advertisement may be planned to show a tiger springing at 
a man in a howdah—and the artist must draw the howdah 
correctly. It is literally true that the artist may be called 
upon to portray anything ever used by man—and to portray 


JANUARY 





y to 
)pu- 
nan 
mal 
rtist 
LOW 


y— 
sed 
ree 
‘ate 








| the entire run, if Ideal rollers are used. 














N reproducing colors accurately, the importance 

of using Ideal lithographic rollers cannot be 
overemphasized. The original’s fresh, clear tints 
and warm, unsullied tones are possible throughout 
With this 
equipment a uniform quality is assured. 


If you have experienced trouble with lightening 


of colors, graying of blacks or have become accus- 


tomed to continually adjusting the ink four »:n on 
your press, a trial run with Ideal lithographic rollers 
will convince you that all this has been unnecessary. 


The lithography in demand today is the quality 
of lithography which creates the illusion of reality 
and which inspires people to buy as well as to form 


IDEAL ROLLER & MANUFACTURING COMPANY 





Seeing things as they actually are! 
Thanks to the accuracy of Lithography 














a preference for a particular product before it is 
actually seen. 

Present-day lithography is playing a star part in 
the dramatization of selling. No matter what the 
product, color helps put the story over. 


The recent automobile expositions found eager 
buyers for their products largely because the beauty 
of line, the color and the mechanical features were 
already registered upon the public mind through 
booklets, color advertisements in publications and 
life-size posters. 


If you want to keep step in this color-parade, let our 
competent representatives tell you about Ideal litho- 
graphic rollers. Offices are located in principal cities. 





CHICAGO 
NEW YORK 
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The artist, like the copywriter must know his 
people. He must know how they think. react 
to various appeals, what their prejudices are. 


it in actual use. He must know where to’find specimens or 
pictures of thousands of things. That’s why mail order 
catalogues find a happy resting place in many an art depart- 
ment. Unfortunately, the mail order catalogues do not pic- 
ture everything ever used by man nor do they reveal the 
way man used everything. But the artist may be called upon 
to show anything—and to show it in actual use. The adver- 
tising artist must be a collector, a cataloguer, and a research 
specialist. 

The artist must know and understand processes and 
methods. Today he may draw a picture of a woman hanging 
out laundry; tomorrow he may picture men digging a 
subway; and the next day he may be making diagrammatic 
sketches illustrating some intricate mechanism. 

If he shows a woman’s skirt pinned at the waist to a 
clothesline, half the women in America—so it seems to him 
—will write to the advertiser, protesting this insult to the 
clothes-hanging methods of American womanhood. It is 
a rather painful way of learning that hanging a skirt by the 
waistline or beltline is likely to pull the waistline out of shape 
and that skirts are, therefore, usually pinned to clotheslines 
at the hem or lower edge. But it reminds the artist that he 
must be everlastingly observant in order to give his drawings 
verisimilitude. 

Most of all, the artist must know—know clearly and ac- 
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A knowledge of what each advertisement is 
supposed to do is essential to the design of the 
Piece of successful copy intended to sell. 


curately and precisely—what each advertisement is intended 
to do to the reader’s mind. He must understand the gener: 
plan of the campaign, the merchandising thought under. 
lying the advertising, the specific appeal which has been 
chosen to produce the desired result in the reader’s mind 
and emotions. He sits in with the plan and copy departmenr, 
takes his part in the discussion, offers his suggestions. Then 
he in his medium, the writer in his, combine to build the 
advertisement. 














The Most Complete 


ADVERTISING GUIDE 
Ever Published 


“Advertising and It’s 


Mechanical Production” 
By C. R. Greer 


Contains in comprehensive, readable form the practical data 
which every lithographer and printer should have at his 
fingertips. Covers all mechanical processes, all media. 
Explains advertising agency and production procedure. 
Replete with halftone and line illustrations. 


Formerly $5.00 


Now offered to readers of this 
publication at special price—$2,50 


Make checks payable to 


GRAPHIC ARTS PUBLISHING CO. 
1776 Broadway New York, N. Y. 
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W 
Gu Wesel Printing Frame delivers contact between 


negatives and sensitized material in approximately two 
seconds and without the use of hooks, clamps, or fastenings 
of any kind. The new vacuum reserve tank is automatically 
exhausted of its air content, thus upon opening vacuum 
valve, the air is instantly exhausted from blanket to vacuum 


tended 
reserve tank. 


eneral 

aad When the pressure reaches the minimum point, the vacuum 

s been control mechanism automatically starts vacuum pump and 
A motor, thus again exhausting the air content of the reserve 

> Mind tank. The operator turns on the electric power in the morning 

tment, and the machine operates automatically during the day with- 

Then out further attention to the power plant. 


Id the 


Illustrations indicate the method of construction and opera- 

tion. The entire mechanism is contained within one integral | 
unit, easily moved about the plant to suit the operator's 
requirements. 


Another new feature is the use of a special new ‘‘quartz 
crystal’ glass, developed in Wesel laboratories. Under test, 
this affords 25% faster exposure. It is not ordinary plate 
glass, but is free of all foreign substances such as iron and 
other oxides, which otherwise have a tendency to retard 
light action and create distortion. 


Motor and pump are built into one integral unit on a single 
metal base. This base is supported by a series of compression 
springs, eliminating all noise and vibration. Entire unit is all 
metal construction; made in 24 x 30” and 30 x 42” sizes. 


Open View of Wesel : : ‘ . ‘ Reem 
Vacuum Printing Frame It is convenient and accurate for all kinds of intricate printing 





of single and multi-register work 





Power Unit for 
Wesel Vacuum 
Printing Frame 





WESEL MANUFACTURING CO. 


FACTORY: SCRANTON, PENNA. 




















CHICAGO OFFICE: NEW YORK OFFICE: 
201 N. Wells Bidg. 55 West 42nd St. 
; SAN FRANCISCO OFFICE: TORONTO OFFICE: 
ont Fe 545 Sansome St. 58 Hubbard Bivd. 





Vacuum Printing Frame 
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RISING COSTS 


(Continued from Page 38) 


Chemicals, Supp., Etc. 
Rent, Power, Depr. and Ins. 


14,500.00 

8,500.00 

Total Manufacturing Costs $112,000.00 ( 74.7%) 

Selling and Admin. Exp. 
Salaries, Comm., Etc. 
All other Expenses 


Reserve Provision . 


22,000.00 
7,000.00 
3,000.00 


Total Sell. and Admin. Exp. . 


$ 32,000.00 ( 21.3%) 


$144,000.00 ( 96.0°4) 
6,000.00 ( 4.0% 


Total Costs » it 
Net Profit before Income Tax . 


$150,000.00 (100.0°4) 


If we use the wages and expenses set forth in the foregoing 
schedule, costs in 1936 will be increased by approximately 
$1,000.00 tax on wages and salaries, and a further $750.00 
increase in supplies, paper stock, and outside manufacturing, 
which will be a result of payroll taxes. 

These costs will be stepped up further in 1937 by an in- 
crease in New York State or an additional 1°/, and the old 
age benefit under Federal taxes by 1%, as supported in the 
attached table, the effect of which will be an increased cost 
through payroll taxes of at least $5,000.00. 

Stepping up taxes from 1936 onward, it is to be noted that 
if the net profit of the average company is 4%, we shall be 
obliged to increase our sales before 1937 to avoid a net 
operation loss. 








Reproduction Proofs Require 
Skill and Care 


Photo-lithographers who find it necessary to utilize re- 
production proofs as original copy for the camera will be 
interested in noting the specific requirements for such proofs 
set down by a national organization of typographers. 

Some of the chief points the typographers stress are as 
follows: 

T ype: Good type is necessary. This means sharp type faces, 
with no hair lines. The type should receive frequent caliper- 
ing to see that it is uniform in height. Unless type is even and 
level extra makeready is necessary or else some lines receive 
more impression than others. 

The secret of a good proof is to get ink on the paper 
without undue impression. Too much impression causes 
halation or “ghosts” when photographed, which detracts 
from the quality of the photo and the job. 

Press: A good press is needed. The operator should know 
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the press thoroughly and should be trained in pulling proofs, 
The packing requires frequent changing and careful adjug. 
ment—tightly and evenly—without creases. 

Whatever makeready is necessary should be done thor. 
oughly. Some houses make just as thorough a makeready as 
if the job was to be run on the press. The amount of money 
the customer will pay is naturally a deciding factor at this 
point. 

Paper: Paper should be carefully selected. The camera 
photographs color, making necessary a dead white shee— 
with neither blue or yellow tinge. Dull coated and gloss 
coated papers each have their proponents. An eighty pound 
stock is satisfactory. Each proof should be slip-sheeted. 


Se aed 


Describes Increasing Use 
of Photo-Lithography 


A CLEAR-CUT description of photo-lithography and the 
reason the process is rapidly gaining favor with large 
printing buyers was outlined recently before the Office Man- 
agement Conference of the American Management Associa- 
tion by J. W. Riedell, manager, Special Service Department, 
Recording & Statistical Corporation. He stated, in part: 

“In reproduction printing one class of work is coming 
along faster than most people realize. It is known now as 
photo offset lithography. Unfortunately for the process it is 
generally called ‘Offset’ and the sooner that designation is for- 
gotten the better, for as a matter of fact ‘Offset’ in printings 
a derogatory term. The real name is ‘photo-offset lithography: 
It is nothing less than lithography based entirely upon the 
principles established by Sennefelder in Germany quite a bit 
over one hundred years ago. While you think of lithography 
from the standpoint of stone, lithography from the stand- 
point of zinc is exactly the same in principle. It is based 
entirely upon the repulsion between grease and water. 

“The use of the camera is going to do more to alter 
present-day printing methods than almost anything since 
their inception. It is well on the way. Within the next five 
years conservative estimates predict that probably 50 per cent 
of all printing will go through the lens. 

“Just realize what is going on. You can, in New York 
City today, get any form on a splendid grade of sulphite 
bond paper, size 84 by 11 inches for $1.50 for the first hun- 
dred copies (which shows of course that you don’t have to 
buy in large quantities any more), and 20 cents for additional 
hundreds after the initial charge of $1.50. For simple black 
and white work to the most beautiful reproduction printing 
possible, photo offset lithography can now be used. Frankly, 
so far as wax plates are concerned (which have been used 
so much for office forms) I think they are about ready to 
engrave their tombstones. 
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PHOTO - LITHOGRAPHERS 


CROSBY 
PHOT O- 
— OFFSET 
BOND 


A sheet with... 


e CONSIDERABLE BULK 
e GOOD OPACITY 
e HIGH COLOR 





IN STOCK 
GEO. W. MILLAR 
| & CO., Inc. 


(280-284 LAFAYETTE STREET 


NEW YORK CITY, N. Y. 
CAnal 6-0880 
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THE PHOTO-LITHOGRAPHER 








To collect and dissemi- 
nate information with 
the object in view of en- 
couraging members to 
manufacture and mar- 
ket only the highest 
quality of product. HW 


—Section! (f), Purpose of the National 
Association of Photo-Lithographers 


* 
One way of fulfilling this pur- 


pose, dear members, is to 
give the proper attention to 
type. ... The Composing 
Room, Inc., does a great 
volume of work for photo- 
lithographers and knows all 
the fine points of planogra- 
phic type reproduction. ... 
Call us in on that next job. 


We can help you. 
* 


THE COMPOSING ROOM, Inc. 


ADVERTISING TYPOGRAPHERS 
325 WEST 371m STREET, NEW YORK, N. Y. 
Telephones: MEdallion 3 —2380-2381-2382 
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Photo-Lithographic Inks 


White Inks Are Discussed in the 
Article Below, a Continuation of 
the Author's Monthly Contribution 


BY GEORGE CRAMER 
Sinclair & Valentine Co. 


HITE inks, as such, are only occasionally used alone 

in the lithographic process. They do, however, find a 
very definite place for themselves as bases for all tints. The 
white pigments used in making white inks are classified as 
transparent, semi-transparent and opaque, according to their 
relative hiding or covering power. 

Many times it is found necessary to incorporate a percent- 
age of a transparent white ink with a colored ink in order to 
produce an effect which cannot be obtained in any other 
way. Aluminum Hydrate and Magnesia are the most com- 
monly used transparent pigments. Each of the two pigments, 
when made into an ink, fill a very definite and specific pur- 
pose. Aluminum Hydrate is produced by treating a solution 
of aluminum sulphate with sodium carbonate and then dry- 
ing the washed precipitate. This pigment, when ground with 
the proper varnish, produces an ink that has many desirable 
properties. The addition of some hydrate to a poor working 


ink aids materially in overcoming such deficiencies. Mag. 
nesia is generally manufactured by treating Delomite and 
extracting the Magnesia in the form of a mixture of the 
hydrates and carbonates. Magnesium Carbonate, while it 
imparts a beautiful eggshell finish to an ink, must be used 
with caution, due to its alkalinity, in order to avoid livering 
and the burning of certain colors, particularly iron blues. 


Varied Uses for Whites 


The semi-transparent white pigments also fill a very neces. 
sary gap in the production of white lithographic inks as ex. 
tenders, fillers or reducers. Gloss White, which is a pre. 
cipitated combination of Aluminum Hydrate and Barium 
Sulphate, is by far the most widely used semi-transparent 
white pigment. This pigment is frequently employed to 
overcome the poor working qualities of colors that are apt to 
pile, cake, etc. Laketine is a combination transparent white 
made by a special process that has found great favor with 
most lithographers. There are many products on the market 
called Laketine, but few ink manufacturers know the secret 








USE 


Write for Information to 


Film Division 





For Best Results 
ECONOMY AND SIMPLE: OPERATION 


CONTRASTO 


POLYGRAPHIC CO. of AMERICA In. 


310 E. 45th St., New York, N. Y. 


PROCESS FILMS 


SHARPNESS AND DENSITY 


NEGATIVE PAPERS 


PURE WHITE AND CLARITY 


STRIP FILMS 


QUALITY OF WET PLATES 


14E. Jackson Blvd., Chicago, Ill. 
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of producing a real Laketine having all the desirable prop- i ttt inatinss 


erties required. This product when properly compounded, 
‘yrnishes a very excellent extender and reducer. Most tinted 
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effects can easily be reproduced when Laketine is used in 
their formulation. Special clays and whitings, as well as 
Blanc Fixe, are used as extenders in lithographic and print- 
ing inks. These latter pigments never attained any appre- 
ciable application in the lithographic process, are used only 














ae occasionally and are not recommended for good work. 

of the The opaque whites used in making lithographic extenders Ad A P E EF Cc oO 
hile it are rather diversified. White Lead is the oldest known e 
€ used ff opaque white pigment. The Ancients, in the time of Caesar, 

vering ff were familiar with this pigment and used it as is, or, in tints 

lues, for their art work. During the latter part of the eighteenth WOULD LIKE TO SHOW 


century and again in the latter part of the nineteenth century, 
two white pigments were produced that soon replaced con- 
siderable of the lead white used in the graphic arts. Litho- 
pone is used extensively in producing white inks of fair 


YOU A VERY COMPLETE 
LINE OF PAPERS FOR 


neces- 
as ex- 


* Pre: & opacity. This white is a chemical combination of Zinc Sul- 

arium hide and Barium Sulphate. Until recently, lithopone was OFFSET PRINTING 
arent’ F the most opaque white. During the last few years the intro- 

ade duction of Titanium Dioxide placed in the hands of the ink A Vari 

apt © FF maker.an opaque white that in a relatively short time gained ariety 


white 
with 
arket 
secret 


unusual popularity. Titanium was first discovered in 1789 
by achemist named McGregor. At that time the possibilities 
of this new element were still unrealized. This pigment is 
extracted from certain sands found in Florida and India. 
One of these sands, known as Ilmenite, is treated with con- 
centrated sulphuric acid and heated under very definitely 
controlled conditions until most of the Titanium and iron 
are converted into the soluble sulphates. These combined 
sulphates are separated, the titanium sulphates are further 
purified and finally calcined. The opacity of this pigment is 
more than three times greater than its next nearest opaque 
white pigment. The working properties of a lithographic 
white made from Titanium Dioxide are also an improve- 
ment over most opaque white inks. Zinc White, while it has 
lost some popularity due to its tendency to liver, is still used 
in making white inks for special applications. Zinc Oxide or 
Zinc White is produced by collecting the white smoke pro- 
duced in roasting either Zinc ore or purified Zinc metal. 
White Lead, the original opaque white pigment, still finds 
considerable use in lithographic inks. This white is produced 
by several processes, but the old Dutch process apparently 
makes a pigment with many desirable properties. In this 
process, the metallic lead is exposed to the fumes of acetic 
acid and carbon dioxide, thus forming a basic lead acetate 
which is the basis for Dutch Process White Lead. Several 


COLORS 
FINISHES 
& GRADES 


FROM THE LOWEST IN PRICE 
TO THE HIGHEST 


5 ae) a 


They will help you in selling 
and creating better and more 
profitable printing 


aX 


Laturop Paper Co., Ine. 


other opaque whites, such as, Zinc Sulphide, Titanox, Cryp- 155 Perry Street 50 East Peddie St. 

tone, etc., are used in white inks where certain special qual- 

ities are desired. NEW YORK, N. Y. NEWARK, N. J. 
The white pigments now being used in lithographic inks, CHelsea 3-7500 Bigelow 3-3430 
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while they fulfill their various purposes more or less satis- 
factorily, can be improved. 
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For BETTER 
Reproduction 


LEVY 
CAMERAS 


STANDARD & DARK ROOM TYPES 
MADE OF WOOD OR METAL 


HALF TONE SCREENS 
VACUUM PRINTING FRAMES 
LENSES - LAMPS 








Manufactured by 


REPRO-ART MACHINERY CO. 
WAYNE AVENUE & BERKELEY STREET 


PHILADELPHIA, PA. 























ef 
OFFSET PLATES 


FOR THE TRADE 
DEEP ETCH or ALBUMEN 


Modern Facilities for Producing 
Quality Line or Halftone Zinc 
Plates, Black and White; also 
Duo-Tone, Size up to 32 x 43. 


PROMPT SERVICE 
REASONABLE PRICES 


We Also Maintain a 
LINE AND HALFTONE 
FILM SERVICE 








Ruinous Prices 


(Continued from Page 32) 


quate equipment and lower plate making costs. In addition, 
their sales setup is generally more sound.” 

The accuracy of the story quoted here is reflected in the 
graphic evidence reproduced on this page. These ads were 
taken from the pages of the same trade paper that issued 
the implied warning to dissuade others from “taking the 
plunge.” 

Elsewhere in this issue will be found a discussion of the 
increased costs which seem imminent for lithographers, if 
indeed, they are not already reckoning with them. Energetic 
as competition may be, it should not manifest itself into 4 
continuous beating down of prices. Otherwise, according to 
the rule of survival of the fittest, still more casualties wil] 
be recorded during 1936. 

The essential need for lithographers everywhere is contin. 
uous effort in the direction of selling the lithographic process 
as an efficient, economical advertising instrument, and not 
the facilities of one plant in preference to some other because 
of price considerations. 

Prices today are too low. If the industry is to prosper, 
lithographers as well as those contemplating entry into this 
field should consider the following conditions carefully: 

1. The heavy productivity of some plants, frequently oper- 
ating two and three shifts. 

2. The ability of small equipment to compete with large. 

3. The frequent scarcity of skilled help and the compara- 
tive high wages demanded by this type of help. 

4. The radical difference between offset and letterpress 
equipment and the disastrous results that result from at- 
tempts to switch help from one type to the other. 








Lithographers should imprint all work as hav- 
ing been lithographed in the United States. 











NEWICK BROTHERS, Inc. 


187 SYLVAN AVENUE NEWARK. N. J. 
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FOR SHARP DEVELOPMENT AND LONG LIFE 
USE 


Romaco Developing Ink 


Made on the same basis as our famous 
CRAYON, ROLLING-UP and TRANSFER 
INKS 


ROBERT MAYER CO., Inc. 


HOBOKEN, N. J. 


Write for Samples 
and Prices 


Manufacturers of 
Fine Inks Since 1855 
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increased Use of Coated 
Papers Reported 


The advertising manager of one of the large typewriter 
#ompanies, an experienced buyer of varied kinds of direct 
idvertising, recently saw a copy of a house organ produced 
by photo-lithography on litho paper, coated two sides, and 
expressed surprise that such an elaborate, fine-looking effect 
ould be produced by the process. He had never seen any- 
thing like it before. In fact, it was difficult to convince him 
that this was photo-lithography and not some far more costly 
method of reproduction. 

A group of photographic prints covered the center spread, 
an area 17 by 11; and details of the snapshots were as clear 
as an engraver’s half-tone would have been. Yet the cost of 
the entire issue was not much greater than the scale price 
of this cut alone. 

A good coated paper made for photo-lithography yields a 
clean outline, a sharp reproduction and gives a brilliance 
often required by the nature of the copy which is enhanced 
with a coated surface. 

Coated papers are now made and extensively used which 
not only give fine, clear reproductions but have a brilliant 
neutral blue-white background. The costs are moderate and 
demonstrated results make it possible to sell photo-lithog- 
raphy on coated paper to people who have been unwilling 


| or unable to use this process before. 








It has been said that the bidders who are always lowest 
in bidding for work in almost any industry are those who 
are involved financially with banks, creditors, and others. 

















FOR SALE 
MODERN PLANAGRAPH PLANT 


Located in Chicago 
e 


Present sales $75,000 annually. 
Offers exceptional opportunity for 
manager and shop superintendent to 
acquire a profitable, going business. 
Two good salesmen available. 
Present owner has other interests. 
Price is right and terms of payment 
very favorable to the right parties. 
& 
For Details Address 
Box 100, THE PHOTO-LITHOGRAPHER 














1776 Broadway New York, N. Y. 
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EVEN ILLUMINATION 
AT CLOSER RANGE 






WITH 


~ GELB 
ELIMINATORS 


MAKES POSSIBLE 








HOT SPOT 
ELIMINATOR 


1, SHORTER EXPOSURES 


without heat or reflections on 
the copy board or printing 
frame. 


2. CLOSER CONCENTRATION 
of light without waste. 


LESS RETOUCHING 


as the light is diffused (without 
loss of intensity). 


“IF IT IS NEW, 3 
IT’S A GELB” 





4, ARC HOT SPOT 


eliminators are made of 
Pyrex Heat Resisting 
glass guaranteed not to 
crack of excessive heat. 


5. WHY NOT 
INVESTIGATE? 


6. ONE PAIR CAMERA 
LAMPS .. $180.00 








a ad 
cee | 
HOT SPOT 
ELIMINATORS 
S.F. 


F116 
REFLECTOR 
25°x46" 





“IF IT IS NEW. 
IT’S A GELB” 


CATALOG UCPON REQUEST 


THE GELB LAMP CO. 


250 W. 54th STREET NEW YORK CITY 


STANDARD AMERICAN PHOTO LAMP 
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Tips on Tables 





VER since the invention of the 

monotype machine, monotype 
composition has been the symbol 
of the highest grade tabular work 
—the most complicated type forms 
set neatly, accurately and quickly. 

Pioneers in the monotype field 
since 1911, we have for many years 
been furnishing lithographers with 
reproduction proofs of their intri- 
cate as well as their more simple 
type forms. Recent modern addi- 
tions to our proving equipment en- 
able us to supply you with better 
proofs than ever before. 








Ask for our new condensed specimen book showing 
more than 1000 Monotype, Linotype and Foundry faces. 








New York Monotype Composition Co. 


461 Eighth Avenue Phone MEdallion 3-3626-7-8-9 


MONOTYPE + HAND TYPOGRAPHY + LINOTYPE 
BRONZE AND BLACK & WHITE REPRODUCTION PROOFS 





HE RATHBUN & BIRD 
COMPANY, Inc. 


MACHINISTS 


Lithographers 
Photo-Engravers 
Electrotypers 
Printers 





PLANTS MOVED 
MACHINES RE-CONDITIONED 
REPAIR SERVICE 


Since 1898 


85 GRAND STREET NEW YORK, N. Y. 
Tel.: CAnal 6-4145-4146 
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Informative 


The very excellent December issue of the Photo-Lithog. 
rapher commands my admiration, and I therefore glad\y 
yield to the impulse to write you this line of felicitation 
upon the splendid work which you and your Association 
are doing. 

It is not only informative, but uplifting as well, and on 
can only wish that Lithographers generally would react 
the forward looking methods and practices which yo 
advocate. 





Charles P. Schmid, Presiden, 
Trautmann, Bailey & Blampey, 


Likes Halftones 


I have been reading with a great deal of interest you 
Photo-Lithographer magazine. It is certainly well edited 
and instructive, and I believe your articles on “Selling” and 
“Training of Salesmen” are “just what the doctor ordered,’ 

This present issue is one of the best examples of well 
printed offset-lithography that I personally have seen for 


uite some time. 
q O. W. Perin, Vice-President 


The Gibson & Perin Co. 


Progress 


You are to be-congratulated on the rapid progress made 
in the “Photo-Lithographer.” It was a smart idea and is 
being handled very well. The association should be proud 


of their organ. R. A. Faulkn 
e u er 


Sales Promotion Division, 
International Paper Co. 





Orders Pour In 


You will be gratified to know that we are working nights 
to fill orders for Nickel Top plates and those of our prod- 
ucts that make their processing possible. Much of the de- 
mand for these products is attributable to the excellent job 


your magazine is doing for both the subscriber and the 
advertiser. 







T. R. Caton, 
Litho Chemical & Supply Co. 


Shading Mediums Used for Cover 
of This Issue 


The practical value of shading mediums in photo-lithog 
raphy is again demonstrated on the front cover of this issue 
of THe Puoto-11.10GRAPHER, which design was executed 
with shadings of the Craftint Manufacturing Company. 

This concern is now offering a liberal sample kit which 
will be sent to any photo-lithographer on request. 
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1? Th ZA UN FANCY PAPERS 


FOR OFFSET PROCESSES 





Citation 
Cation 





We carry large and varied stocks for all your immediate 
requirements . . . making orders for regular or special sizes, 
;, . R 

colors, weights and finishes are carefully and quickly j 
executed. Learn to try us first. P 

et ) 
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Our envelope manufacturing department can quickly any style or size of envelope for the 
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broadsides and catalogues which you produce. f, 


ROYAL CARD & PAPER CO. ! 


“A GRADE FOR EVERY USE” 
ELEVENTH AVENUE AND 25th STREET, NEW YORK, N. Y. 
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Incorporated 1916 


THE PIONEER PLATE GRAINERS IN AMERICA 
Reliability Backed by a Desire to Please 


IMPORTANT ANNOUNCEMENT 
STO MULTILITH OWNER 
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We are pleased to announce to the trade that a new Department has been 
added to our already large graining plant to take care of your requirements 


in the Regraining of your MULTILITH PLATES. 


=== ALL OUR PLATES ARE MARBLE GRAINEDS=>> 
WHEN WE SAY MARBLE GRAINED WE MEAN JUST THAT 


They may cost a little more BUT what a DIFFERENCE. A trial order will con- 


ights 
yrod- 
> de- 
t job 

the 












vince you of their merits. Address your inquiries to 
- MULTILITH DEP’T, 45 ROSE ST., NEW YORK CITY 
PHONES IF PLATE RELIABILITY IS WHAT YOU ARE LOOKING FOR — THAT'S US. 





ssuc 
ited 





usisa Reliable Lithographic Plate Co., Inc. 


17-27 Vanderwater St. & 45 Rose St., New York City 
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PHILIP M. BAINBRIDGE: 


37 EAST 28™ST. NEW YORK.NY. be et 





Also Stocked and Distributed at 
CHICAGO 
C. H. BAINBRIDGE 


82 WASHINGTON STREET 


LOS ANGELES 
GRAPHIC ARTS INK CO. 


240 WERDIN PLACE 
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New Typewriter Ribbon Assure; 
Better Reproduction 


With better reproduction of typewritten copy in view, ; 
new typewriter ribbon is now being distributed by Fuchs g 
Lang Mfg. Co., Division General Printing Ink Corporation, 
Known as the Satin Finish Photographic Ribbon, the prod. 
uct was developed by A. P. Little, Inc., in cooperation with 
a number of photo-lithographic establishments. 


Pointing out that no reproduction can be better than its 
original copy, Fuchs & Lang states: 

“Getting a good photographic negative from typewritten 
originals has been one of the difficulties confronting thos 
photo-offset printers that are undertaking to do the better 
grades of work. To get a good film from a typewritten origi. 
nal the typewriter ribbon ink used in writing that original 
must be of such character that the camera picks up its whole 
content. If the camera ignores a portion of the contents of 
the ink the result will be faint lines in the negative, with 
resulting failure of the plate and the finished job to be as 
good as they should. The camera chooses what it will and 
will not record. 


“In all black and white line reproduction—under which 
classification typewritten copy comes—process’ film is used. 
This type of film is non-color sensitive—that is, though the 
various colors of the spectrum each have a different tonal 
value, ranging from violet or light blue to red, process film 
does not make these distinctions. Certain colors are los 
entirely, while all that do photograph come black.” 


“Satin Finish Photographic ribbon has been given an un- 
biased test in comparison with all other ribbons of merit on 
the market,” Fuchs & Lang goes on to say. “It’s practical 
value has been thoroughly established by the service it is 
giving in the retyping department of many _photo-litho- 
graphic establishments as well as to many large buyers of 
photo-lithography who want to submit their copy ready for 


the camera.” 


New Roller Making Equipment 
For S. Bingham’s Son 


Thirty thousand dollars’ worth of new roller making 
machinery has been installed by Sam’l Bingham’s Son Man- 
ufacturing Co., nationally known manufacturer of printing 
and offset rollers. 

The concern announced last month that the expansion 
was necessitated by increasing production demands in recent 
months. The new equipment is now in operation in the main 
plant in Chicago and in branch plants in different sections 
of the country. 
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OFFICES AND WAREHOUSE OF BALDWIN PAPER Company, INC. 


Headquarters for PHOTO-LITH Papers 


YOU can make easy work of your paper problems by becoming acquainted with all of BALDWiN’s 


etter 
Irigi- 
ginal 
hole 


ts of 















































with 
-— “Standard Photo-Lith Papers of Quality’, and by taking full advantage of our desire to co-operate , 
and with you at all times. Send us your inquiries. Samples, dummies and lithographed specimens, with 
__ prices, furnished promptly. ## Send for your copy of the BALDWIN PAPERWEIGHT CALCULATOR. 
hich Bl ‘ P 
«i {| Baldwin Paper Company, Inc., 233-245 Spring St., New York, N. Y. 
the Standard Printing Papers of Quality—ror 15 YEARS 
nal — a 
lm 
lost 
‘ orFseT FINK S§ titHo 
on 
cal 
|S 
| Deerprone Orrser Biack 
of 
for The jet black density of this ink plus its good working press properties will please you. Deep- 
tone Offset Black No. N-11505 prints sharp and clean and meets your demands for the maximum 
in black, and white contrast. A trial run will furnish you with convincing proof of its outstanding 
value and indicate why so many lithographers prefer it—particularly for their long run jobs. 
: 


SINCLAIR & CARROLL CO., INC. 


Makers of Printing, Litho and Litho Offset Inks 





591-3-5 Eleventh Ave. Tel. BRyant 9-3566 
NEW YORK CITY 


CHICAGO: 440 West Superior St. Tel. Superior 3481 
LOS ANGELES, CAL.: 417 E. Pico St. Tel. Prospect 0475 
NEW ORLEANS, LA.: 518 Natchez St. Tel. Main 4421 
SAN FRANCISCO: 345 Battery St. Tel. Garfield 3750 
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On November 2, 

1935, PRINTING 

NEWS published 

a list of new Off- 

set plants in New 
York City. Of the 41 names on this list— 


16 bought their entire plate making equipment from 
the 


MILES MACHINERY CO. 
4 bought part of their installation from the 


MILES MACHINERY CO. 


1l have no plate making equipment whatsoever. 
Since then we have installed four other plants in 
York York City. 


This heavy preponderance of patronage of the MILES 
MACHINERY COMPANY can mean only one thing. 


That we sell the right equipment at the right price. If 
you are thinking of installing offset, we can furnish 
you with complete plate making equipment on easy 
terms at prices that defy competition. 


You owe it to yourself to inquire NOW! 


EAST toth STRLET 


Mires MacuHInery Company ™.**, ">" 











“SULLEBARGER” 








for 


CAMERAS 
SCREENS 

LENSES 

ARC LAMPS 
VACUUM FRAMES 
WHIRLERS 
CARBONS 

OKAY OPAQUE 








OKAY DEVELOPING INK 








E. T. SULLEBARGER CO. 


116 John Street 


New York City 
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Nickel Top Plates Approved 
by Phofo-Lithographers 


Quick acceptance of nickel top plates by photo-litho 
graphic establishments operating all sizes of presses has been 
reported by Litho Chemical and Supply Co., which recent); 
introduced these plates. 

By using a special plating process, the sponsor of they 
plates explains, there is produced a plate with the hardnes 
of stone, “resulting in work having the beauty of detaj 
usually associated with stone lithography. The nickel top 
follows the contour of the grain and the plates have a 
excellent affinity for the fountain solution. 

“Since the nickel top does not wear away with press fric 
tion unusually long runs are resulting from the use of thes 
new plates,” the manufacturer goes on to say. “For the 
same reason it is unnecessary to mechanically regrain thes 
plates. Regraining is accomplished by placing the used nicke! 
top plates in a bath solution that dissolves the work, leaving 
the plate clean and with the grain unimpaired. 

“The ease with which plates may be regrained together 
with the longer life of the metal itself makes their use eco. 
nomical.” 

Basic patents covering all features of the nickel top plates 
have been applied for by Litho Chemical. A complete plating 
plant is now operating full time to supply the demand for 
these plates and the repeat orders from those who have 
tried them is very gratifying, according to the sponsor. 

An attractive folder giving complete information about 
nickel top plates is now ready for distribution to interested 
photo-lihographers. 


CAND 


Press Manufacturer Looks 
Ahead to Busy Year 


The printing industry in all of its branches has an excep- 
tionally busy and prosperous year ahead of it, and it would 
not prove surprising if all past records were broken with 
respect to volume operations, according to a statement issued 
by H. A. Porter, Vice-President in Charge of Sales, of Harris 
Seybold Potter. 

“In my opinion,” said Mr. Porter, “if the first half of 1935 
had been as active in all lines of business as the last half of the 
year was, the graphic arts industry would have been back 
to the pre-depression level for the entire year. As it turned 
out, trade was a little quieter during the early months of 
the year than it was during the latter months, a condition 
which was exactly mirrored in the operations of the Harts 
organization. 

“Our company is expecting to have one of the most suc 
cessful years of its entire career in all three departments 0 
its business—letterpress, gravure and offset equipment lines: 
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DRESS UP YOUR 
PHOTO-LITHO WORK 
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nick! Complete, ccurate Data 1—CRAFTINT DRAWING BOARD 
leavin contains invisable tints and tones which 
5 on. Your Prospects are made visable instantly with the stroke ae: 
of a brush. Craftint Drawing Board is 4a 
gether National Advertisers are big buyers of available in three weights (1 ply, 2 ply ae 
SC €C0- , and 3 ply)—in 56 attractive positive and ; 
Photo-Lithography—Get your share of reverse patterns. 

plates this business by having at hand all per- 2—CRAFTINT TOP-SHEET FILM 

a , , . is transparent and has the benday pat- 
lating’ §6 tinent facts about National Advertisers. on manna 
nd for The Standard Advertising Register black or opaque white os ordered for 
> have either positive 











provides you with a list of about 9,500 or reverse ef- 
advertisers, giving complete information oe ee 
regarding personnel, agency, time of the able. 

year advertising budgets are made up, 

types of advertising media used and 
other data that is of real value in sales 
promotion work. 

The ‘“‘Register’’ not only serves as a 
ready reference on which one can de- 
pend to answer the questions that arise 
daily about an individual account, it 
also is very valuable in the compilation 
of mailing lists. 
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Ewe, While only 9 patterns 
ji are shown herewith, there 
ore 56 patterns available 
in positive and reverse 
effects. 


No photo-lith plant 
should be without this 
inexpensive, speedy 
benday medium. 
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a REAL MONEY 
SAVER FOR PHOTO- 
LITHOGRAPHERS! 
Send for 
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the THE MEG. 
sack National Register Pub. Co. co. 
er cee 333 N. Michigan Ave. 210 ST. CLAIR AVENUE, N.W., CLEVELAND, OHIO 





New York Chicago 





s ol 
tion 
iris 





Sendme Nome 
the 
FREE 
CRAFTINT Address 


2 ADVERTISING aur Til 
- SEe 1S TER 








B TAN DAK.D 

































JANUARY PAGE 55 


' 


/ 
s 
: 
i 
j 
| 
; 
: 
) ) 


THE PHOTO-LITHOGRAPHER 


SHADING 
MEDIUMS 


FOR ART WORK ON STONE, 
METAL G CARD BOARD 


Invented " Benjamin Day 
Used by the leading Lithogra: 
phers and ‘Photo Engravers of 
the ‘World. 


BEN DAY. Inc. 
118 E. 281H Street, New York 


LITHOGRAPHIC 
TYPE IMPRESSIONS 





PULLED ON 


TRANSFER PAPER 
For Direct Rotary or Offset Press 


TRANSPARENT IMPRESSIONS 
For Photo Composing Machines 


| REPRODUCTION PROOFS 





For the Photo Lithographer 


SPECIALISTS IN TYPE-SETTING TO THE LITHOGRAPHER 
AND METAL DECORATOR SINCE 1923 
We operate no Printing or Lithographing Presses 
Try our Service and be Convinced 
CORDS 
NEW YORK TYPE TRANSFER SERVICE 
561 BROADWAY — 88 PRINCE ST. 
CAnal 6-2562 NEW YORK 


ALATA AAAAAAVAAAAAAAVAMM? 
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Southern Plant Overcomes 
Its Paper Difficulties 


After 18 months of operation, it was reported last month 
that the International Playing Card & Label Co., Rogersville 
Tenn., has successfully solved its paper difficulties by instal. 
ling 30 Catchdew units, manufactured by the Advance Man. 
ufacturing Co., Louisville, Ky. 

The International plant runs several five-color Claybourn 
presses. The type of work turned out calls for varying humid. 
ity conditions, for often successive prints must each have 
a little less tack in the ink. Thus, high moisture content in 
paper causes considerable difficulty. 

As a result of the Catchdew units, the plant’s paper prob. 
lems have been largely solved. The plant utilizes as much as 
125 tons of ink a year. 








Statement of the ownership, management, circulation, etc., required bi 
Act of Congress, Act of March 3, 1933, of THE PHOTO-LITHOGRAPHER. 
published monthly at New York, N. Y., for January 1, 1936. 


State of New York 
City and County of New York § 
ss. 

Before me, a Notary Public and for the State and county aforesaid, per- 
sonally appeared Walter E. Soderstrom, who, having been duly sworn, 
according to law, deposes and says that he is the business manager of the 
Photo-Lithographer and that the following is, to the best of his knowledge 
and belief, a true statement of the ownership, management (and if a daily 
paper, the circulation), etc., of the aforesaid publication for the date shown 
in the above caption, required by the Act of March 3, 1933, embodied in 
Section 537, Postal Laws and Regulations, printed on the reverse of this 
form, to wit: 

1. That the names and addresses of the publishers, editor, managing 
editor, and business managers are: 

Publisher—Walter E. Soderstrom, 1776 Broadway, New York City. 

Editor—Walter E. Soderstrom, 1776 Broadway, New York, N. Y. 

Business Manager—Walter E. Soderstrom, 1776 Broadway, New 
York, N. Y. : 

2. That the owner is: (If owned by a corporation, its name and address 
must be stated and also immediately thereunder the names and addresses 
of stockholders owning or holding one per cent or more of total amount 
of stock. If not owned by a corporation, the names and addresses of the 
individual owners must be given. If owned by a firm, company or other 
unincorporated concern, its name and address, as well as those of each 
individual member must be given). The Photo-Lithographer, National 
Association of Photo-Lithographers, 1776 Broadway, New York, New York. 

3. That the known bondholders, mortgagees and other security holder: 
owning or holding 1 percent or more of total amount of bonds, mortgage: 
or other securities are: (If there are none, so state). None. 

4. That the two paragraphs next above giving the names of the owners. 
stockholders and security holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the books of the company, 
but also in cases where the stockholder or security holder appears upon 
the books of the company as trustee or in any other fiduciary relation, the 
name of the person or corporation for whom such trustee is acting, 1s 
given; also, that the said two paragraphs contain statements embracing 
afhant’s full knowledge and belief as to the circumstances and conditions 
under which stockholders and sccurity holders who do not appear upon the 
books of the company as trustees, hold stock and securities in a capacity 
other than that of a bona fide owner; and this afhant has no reason (0 
believe that any other person, association or corporation has any interest, 
direct or indirect, in the said stock, bonds or other securities as so stated 
by him. 

WALTER E. SODERSTROM 

Business Manager 
Sworn to and subscribed before me this 19th day of December, 1935 
ISIDORE WOLFE 

ISIDORE WOLFE, Commissioner of Deeds N. Y. Co. Clk. No. 117, Reg: 
No. 44-W-7 Bronx Co. Clk. No. 16, Reg. No. 37-W-14 Kings ©. 
Clk. No. 31, Reg. No. 7027 Queens Co. Clk. No. 854, Reg. No. 178 Mj 
Commission expires October 15, 1937. 
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Showing The Beauty Of Nickel Top Plates 


Photo, Courtesy Eastman Kodak Co. 
Press work by Ardlee Service Inc. 
Plate processing materials and Nickel Top Plate by Litho Chemical & Supply Co. 


PLEASE SEE OTHER SIDE OF THIS INSERT 
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Nickel Jop Plates 


Combine the durability of one of the hardest of metals with the 
beauty of detail heretofore obtainable only with Stone 
Lithography. 


This has all been made possible because of the perfection of 
correct plate processing materials. 














Nickel Top plates possess all that has long been lacking to make 
photo lithography the leader of all reproduction methods of 
printing. 


The economy of Nickel Top Plates as well as the simplicity of 
their preparation commends their use by all photo-lithographers 
desirous of producing work that will be a credit to them and their 
chosen field of the Graphic Art. 








Send for this Folder 






















” today — it's free 


to Photo-Lithographers 





Nickel Jop 


(PATENTS PENDING) 


THE ULTIMATE PLATE 
PERMANENT AS 
La hore! THE PYRAMIDS 


THE ANSWERS TO THESE QUESTIONS TELL YOU WHY 


What are Nickel Top Plates 
Can they be regrained 
Will they save me money 
Will they do a better job 
Can I use egg albumin coating 
Do I have to learn new tricks 
Do they have and hold « grain 
Do they carry the fountain etch 
Do they oxidize ' 
Do they clean easily 


Where do I get them 
Are they made for Multilith P 


Are they made for Rotaprint presses 
Can my old plates be Nickel Topped 
In what size do they come 

How do I obtain these plates 






WARNING: Nickel Top Plates are the crea- 
tion of Litho Chemical & Supply Co. Patents 


have been applied for and infringements 
will be prosecuted vigorously. 





























Address all enquiries to 


LITHO CHEMICAL & SUPPLY CO. 
63 Park Row 
New York, N. Y. 
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@ PRICE LIST OF PLATES BY SIZE AND QUANTITY 
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Lost press time, wasted stock, delayed deliveries, 
and disappointed customers! How often do they 
happen in your shop—simply because the ink 
Persists in “acting up” under changing tempera- 
ture and humidity conditions? 


Lithographic press-men wear no halos. They 
cannot work miracles! Yet jobs have to be got- 
ten out on time and at a profit. Give them this 
new, scientifically developed corrective for litho 
inks, and let them save their tempers and your 
money! 


Unlike any other ink ‘“‘compound”’, LITHO 
REDUCOL softens the pigments of lithographic 
inks; makes them “‘lay’”’ perfectly regardless of 
stock, temperature or weather; prevents picking, 
tacking and crystallization; increases Coverage; 
and actually has a preservative effect on rubber 


blankets and rollers! 


517 SO. ALABAMA STREET 


WMO RREOU COT 


INCREASES DISTRIBUTION & COVERAGE. ...STOPS TACKING 
PREVENTS CRYSTALLIZATION 


Made Expressly for 
LITHOGRAPHIC PRINTING 


Not just another compound, but scientifically 
developed exclusively for litho and offset inks, 
LITHO REDUCOL is ideal for multi-color and 
over-lapping runs. It gives a quick-drying non- 
crystallizing surface that “takes” additional 
colors perfectly and without loss of time. It adds 
life, sparkle and depth to any color, and prevents 
offsetting. 


Try This NEW PRODUCT at Our Risk! 


Order any reasonable quantity of OFFSET RE- 
DUCOL, for trial, with the distinct understand- 
ing that the charge will be completely cancelled 
if you are not enthused over results. The price, 
in 5 Ib. cans, is 75 cents per Ib. In 30 Ib. ship- 
ments, 65 cents per lb. You take no risk in order- 
ing any Indiana Chemical product! 


INDIANA CHEMICAL AND MANUFACTURING COMPANY 











PLATE 
ENGRAVERS 


CPAND 


A 
Complete 
PHOTO PLATE 
MAKING PLANT 
AT YOUR 
SERVICE 




















129-135 LAFAYETTE STREET 
NEW YORK. N. Y. 


Telephone: CAnal 6-2990-1 


WE OPERATE NO PRESSES 


The following section lithographed on Cantine’s Zena Litho Coated both sides 25x38—8o Ib. 








All Types of Press Plates 
| Color Corrected Negatives 


Ready for the Machine 
Originals for Hand Transferring 
Hand Transferred Press Plates 


_———— 
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ETCH-O-LITH 


makes a wonderful 











water fountain etch 


and 


INSURES A 
PERFECT MOISTURE FILM 


Zinc or aluminum plates treated 


with Etch-O-Lith CAN NOT OXIDIZE. 
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\ 


























THE PHOTO-LITHOGRAPHER 








Classified Advertising | 


Rates for this section, 25 cents per line; minimum 
$1.50. Count eight words to the line, address to be 
counted. Remittance must accompany order. Box num.- 
ber addresses are confidential and cannot be revealed. 
Unless otherwise stated address replies to The Photo. 
Lithographer, 1776 Broadway, New York, N. Y. 























The grain takes on a natural affinity 
for water. Tinting and scumming CAN'T 


take place on an Etch-O-Lith surface. 
a trial quart of Etch-O-Lith at $1.50 f.o.b. 


PARKER PRINTING PREPARATION CO. 


ii 225 EAST 44th STREET 
NEW YORK 




















OKAY OPAQUE 


BETTER FINISHED NEGATIVES 
IN SHORTER TIME 


% SMOOTH FLOWING FOR THE RAPID 
BRUSH SWEEP 

*% DENSE OPACITY 

* DRY QUICKLY 

%& NON-CRACKING 


PCED A RT a a Bt 





OKAY DEVELOPER 


DEPENDABLE PRESS PLATES 


wok kk * IN A FLASH 

numbers that have 

clicked in a big *% EASILY APPLIED TO ANY METAL 

way — Samples 

cheerfully submit- aa, SHARP AND ACID RESISTANT 


ted at your request 
% STAND UP FOR LONG PRESS LIFE 


% RELEASE EASILY, UNDER HIGH HUMIDITY 
FROM BARE GRAIN 


FRANCIS G. OKIE 


Manufacturer Photo Offset Specialties and Inks 


j 247 S. THIRD STREET PHILADELPHIA, PA. 
NEW YORK AGENT BALTIMORE AGENT 
E. T. Sullebarger Co. E. W. Parker 
116 John St., New York, N. Y. 1207 S. Highland Ave. Baltimore, Md. 
CHICAGO AGENT CANADIAN AGENT 
John A. Sullebarger Manton Bros. 
538 South Clark St., Chicago, III. 97 Elizabeth St. Toronto, Canada 





WANTED TO BUY: 





LITHOGRAPHIC PLANT WANTED, fully equipped and operat. 
ing. State kind and size of equipment, where located and average annual 
business for past five years. Address Box 104, THE PHOTO-LITH. 
OGRAPHER. 





WEBENDORFER PRESS for experimental purposes. Detail age, 
present condition and price. Address Box 106, THE PHOTO.LITH. 
OGRAPHER. 





LEVY HALFTONE SCREEN—Size about 17x22, 120 line. Zeiss short 
focus lens, 8 or 9 inch. Condition. of equipment offered must be perfect 
State lowest price for cash. Address Box 1211, THE PHOTO-LITH. 
OGRAPHER. 





FOR SALE 





PROOF PRESS—Fuchs & Lang proof press and stone bed which can 
be used for proving stones or plates. Will sell for cash. Address Box 105, 
THE PHOTO-LITHOGRAPHER. 





PROOF PRESS—16x22 Washington proof press, complete, brand 
new. $75.00. Address Box 103, THE PHOTO-LITHOGRAPHER. 


CAMERA—ARC LIGHTS—WHIRLER—RULING MACHINE 
17” process camera and stand, three reducing backs, screen mechan- 
ism, soft focus lights; pair of arc lights with two rheostats; Wesel 
whirler with motor outside diameter 36”; stone engraving ruling 
machine. JOHN G. MARK & SON, 414 BROADWAY, NEW YORK 


SITUATION WANTED 











OFFSET PRESSMAN—Fourteen years experience on Harris and 
Potter Presses. Excellent record, better class color and commercial work. 
References. Address Box 107, THE PHOTO-LITHOGRAPHER. 





EXPERIENCED YOUNG MAN: All-around working knowledge of 
photo-lithography and some selling experience. Desire to connect with 
offset house offering good opportunity. Address Box 110, THE PHOTO- 
LITHOGRAPHER, 





WANT TO PLACE YOUNG MAN, 22; six years experience com- 
posing room. Excellent references. Hard willing worker. Make good 
assistant production man. Salary low. Box 111, THE PHOTO-LITHOG- 
RAPHER. 





PRESSMAN—Willing, capable young man, experienced on Weben- 
dorfer, desires to connect with a house to learn more about inks and 
color. Can also cut stock and do job work on printing presses. Excellent 
references. Address Box 1207, THE PHOTO-LITHOGRAPHER. 





ARTIST—Versatile, expert letterer, creative layout ability, good at 
figure work. Sixteen years’ experience as artist, some in lithographic 
field. Address Box 1204, THE PHOTO-LITHOGRAPHER. 
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ALL AROUND HELPER: Experienced tending and feeding cylinder 
presses, Also in shipping department, packing and crating. Address Box 
112, THE PHOTO-LITHOGRAPHER. 
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Southern Plant Building 
New Structure 


What is expected to be one of the finest, most modern 
lithographic plants in the country is now being constructed 
in Houston, Texas, by Clarke & Courts, well known litho- 
graphic and printing concern of Galveston. Work on the 
building has already been started and it is expected to be com- 
pleted by March rst. Examination of the architect’s drawing 
reveals that the factory portion of the building will have a 
monitor top. The entire structure will be 180 feet wide by 
20 feet long. General offices will be on the right hand side 
of the tower in the front of the building, while the plant 
proper will be directly behind this. The front part, to the left 
of the tower will be devoted to displays of the large stock of 
ofice furniture which this concern carries. Immediately in 
back of this portion will be the stationery storeroom, ship- 
ping department, and warehouse. 

In the rear of the main building, about 70 feet distant, will 
be a smaller structure to be used as a garage, machine shop 
and space for emergency storage. Factory and offices will be 
moved into the new quarters as soon as possible. 


e+ Grr 


New Label Press Introduced 
By Webendorfer 


A new 10 x 15 automatic cylinder press designed primarily 
for label imprinting work has been placed on the market by 
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the Webendorfer-Wills Co., Inc., Mt. Vernon, N. Y. It is 
known as the “Little Giant.” 

According to the manufacturer, this press has an operating 
speed of 4,000 to 5,000 impressions an hour and can economi- 
cally handle both long and short runs of cards, blotters, envel- 
opes, glassine stocks, onion-skins and sheets of paper up to 
10/2 x 15% inches. Quick change features are said to permit 
a change from envelopes to full size sheets. 

The press is equipped with cylinder trip and automatic 
stop. Construction features also include anti-friction bearings, 
Alemite lubrication and automatic oiling. The inking sys- 
tem is designed to provide ample distribution for all classes 
of work. 
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PRINTING INK 


PRINTINGELITHO INKS 


995-309 LAFAYETTE STREET@ 
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The sign of SUPERIOR INKS is a guarantee of satisfaction. 


OUR MULTITONE OFFSET BLACK HAS THAT 
POWERFUL INTENSITY PLUS CLEAN SNAPPY 
RESULTS ... 





A TRIAL WILL CONVINCE YOU. 
IMPLIES” 


COMPANY. INC. 


METALLIC INKSEVARNISHES 


NEW YORK-- - CANAL 6-3308 
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The Basic Graphic Arts Medium 


HAMMER 


07/set FILM 


HAMMER msn renders ordinary line sub- 
jects sharply land with good definition, while 
its halftone treatment is favorably interpre- 


tive of the copy. HAMMER Offset is also 


made on glass. 


Send for trial package 


Other HAMMER materials for the graphic arts trades 
include: 
Medium Commercial Ortho Medium Commercial 
Extreme Contrast Super Process 
Slow Process 
Matte surface or non-halation backing on special 
order. 








HAMMER DRY PLATE COs 


-REG. TRADE MARK- 


HAMMER DRY PLATE CO. 


3547 Ohio Avenue, 161 West 22nd St., 
St. Louis, Mo. New York City. 


























MULTIGRAPHING CO. 


st. ewer frtwtercewrmlUc ree. 





will meet your most 


exacting requirements 
Specialists in 
ADDRESSING MAILING 
MULTIGRAPHING FILLING-IN 
MIMEOGRAPHING 
SALES LETTERS PRINTING 


RUSH J 303West 42™ St. aifas 
WORK. New York _N-Y. 


Tel. PEnnsylvania 6-0065 - 7278 
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LITHOGRAPHIC ABSTRACTS 


Abstracts of important current articles, patents, and books. 
compiled by the Research Department of the Lithographic 
Technical Foundation, Inc. These abstracts represent statements 
made by the authors of articles abstracted, and do not express 
the opinions of the abstractors or of the Research Department, 
Information concerning the books or periodicals abstracted may 
be obtained directly by addressing the Department of Litho. 
graphic Research, University of Cincinnati, Cincinnati, Ohio, 


NEGATIVE MAKING 


REPRODUCING OPAQUE ORIGINALS BY CONTACT 
PRINTING. Van Der Grinten, Naamlooze Venootschap Chem. 
Fab. British Patent No. 425, 434 (1935). Ina process for making 
reflex copies in which the original is impinged upon by a radia. 
tion which is divided into small areas of greater and less actinic 
intensity either before its passage through the sensitive layer or 
layers or before leaving the surface of the sensitive layer facing 
the original, the carrier is provided on one side only with a sensi- 
tive layer, this side being turned away from the original. The 
division of the radiation is effected by a screen which may bea 
graduated, lenticular, or prismatic one. The image distance may 
be increased by the interposition of a transparent film between 
the original and the sensitive sheet; or the image distance may be 
controlled by the thickness of the carrier for the sensitive layer. 
The screen may be made reflective on the side facing the sensi- 
tive layer, such screen may be made from a silvered mirror, in 
which transparent lines are formed by a ruling machine. A screen, 
which is removable by mechanical means or by washing or chem- 
ical treatment, may be applied to the sensitive layer. 


EASTMAN WASH-OFF RELIEF FILM AS USED BY 
STEICHEN. Anonymous. Photo-Engravers’ Bulletin, 25, No. 3, 
Oct. 1935, pp. 48-9. Vanity Fair, April, 1935, carries reproduc- 
tions of color photographs produced by the Deeks method, a 
compromise between the two-color and the three-color tech- 
niques. The original negatives were made on Defender “Dupac 
film”. Eastman “wash-off film”, with their three-color dyes were 
used for the printing medium. In preparing the yellow printer, 
part of the exposure was made through the red printer negative 
and part through the blue printer negative. By varying thes: 
times of exposure, the yellow printer may be modified. 


DIFFRACTION THEORY OF HALF-TONE. XI. Arithme 
tic of Half-Tone Stops. A. Fruwirth. American Photo-Engraver, 
27, No. 11, Nov. 1935, pp. 917-24. Fruwirth believes that the 
designated stops in the usual F system are too far apart for pro- 
cess work, and suggests that the number of stops be increased 
and the interval between them decreased. The F system could be 
retained, or a system based on arithmetical progression could be 
adopted. Both systems are illustrated with tables and diagrams. 


HINTS ON HALF-TONE. “Offset”. Graphic Arts Monthly, 
7, No. 9, Sept. 1935, pp. 20, 22, 54, 56, 58. A brief non-technical 
discussion is given of halftone photography, describing the pvr: 
pose, adjustment and action of the screen. Fruwirth has recently 
investigated the old diffraction theory of halftone, and believes 
that the diffraction theory is more nearly correct than the penum- 
bral theory. Two or three stops give a better dot formation than 
can be obtained with a single exposure using one stop. 


HIGH-LIGHT NEGATIVES. H. M. Cartwright. Process 
Engravers’ Monthly, 42, No. 500, Aug. 1935, pp- 247-8; No. 50; 
Sept. 1935, pp. 270, 273; No. 502, Oct. 1935, pp. 305-0, 314 
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Methods for making high-light negatives for photo-lithography 
are summarized. The direct methods include: a modification of 
the technique used for halftone block negatives; a process using 
supplementary exposure without the screen; the use of stops of 
unusual shape; the Bassani process; and the use of a screen hav- 
ing apertures of variable density. The indirect methods involve 
the sequence: continuous-tone negative, continuous-tone positive, 
screen negative. These methods have been replaced almost en- 
tirely by the positive-reversal (or “intaglio”) methods, which 
include the Sears highlight method and the intagliolitho (or 
deep-etch) process. 


PROCESS OF DEVELOPING PHOTOGRAPHIC 
IMAGES, WITH CONVERSION FROM NEGATIVE TO 
POSITIVE. W. Kleist. U. S. Patent No. 2,006,834 (July 2, 1935), 
The process of developing photographic images, with conversion 
from negative to positive, comprising the following steps: devel- 
oping the image in an alkaline developer containing hexamethy.- 
lenetetramine, washing the developed image in water, dissolving 
out the negative thus produced, and finally, after exposure, reduc- 
ing the unconverted silver-bromide in a second developer. 


THE “FLASH” EXPOSURE. W. B. Hislop. Process Engra- 
vers’ Monthly, 42, No. 501, Sept. 1935, pp. 265-6. The “flash” 
exposure is very useful when working with originals such as 
wash drawings, pencil drawings, and halftone impressions, in 
controlling the translation of the scale of tones reaching well up 
into the highlights. The use of a stop which is a constant frac- 
tion of the camera extension is recommended. 


NEGATIVES. “Offset”. Graphic Arts Monthly, 7, No. 8, 
Aug. 1935, pp. 14, 16, 38-40. The author describes procedures and 
compares the advantages of three methods of development of 
indistinct line and halftone copy for planography. He recom- 
mends the use of the indirect method, consisting of producing 
the best possible negative, applying a slight reduction, making 
a contact print, treating it with Farmer’s reducer to remove veil- 
ing, and then producing the final negative. Nothing is gained by 
the use of apertures smaller than f: 32. 


PLANOGRAPHIC PRINTING SURFACES 
AND PLATE PREPARATION 


REPRODUCTION PROCESSES FOR OFFSET PRINT- 
ING. M. Hartman. Offset Buch und Werbekunst, 11: 299-302, 
No. 10, 1934. Photo-micrographs show the high accuracy with 
which half-tone dots are recorded on deep-etched plates, the best 
being made by the Hauck and Benner process. Fine-grained 
plates are preferred because they can be printed with less dam- 
pening, and the less water the better the impression. So-called 
“dry” lithographic processes either use concealed dampening or 
mercury and have made no advance over the simple process. 
(Monthly Abstract Bulletin of Eastman Kodak Company, 21, p. 


294 (1935) ) 


STORING PHOTO-LITHOGRAPHIC PLATES. Morland 
& Impey, Ltd. British Patent No. 431,415 (1935). To prevent 
deterioration of photo-lithographic plates coated with bichro- 
mated colloid, the plates are stored after coating and before use in 
a vacuum or in desiccated air or other gas. The desiccating agent 
may be calcium chloride, silica gel or phosphorus pentoxide. 


PHOTO-MECHANICAL PRINTING-SURFACES. R. E. 
Hurst and C. E. Meulendyke. British Patent No. 427, 407 (1935). 
A metallic sheet is coated with a silver salt emulsion of sufficient 
sensitivity for contact printing or for direct exposure in a camera; 
and after exposure and development of the silver image, a nega- 
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stalled Baldwin Press Washers 
and are free of all old-time diff- 
culties. 

Save from 

60 to 90% of 

Wash-up Time 
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will tell you more conclusively than 
words how the most meticulous work- 
manship, the closest supervision of op- 
tical experts, the highest optical stand- 
ards, make every Goerz Lens the best 
possible lens for its job. Corrected for 
spherical distortion, flare, coma, astig- 
matism and chromatic aberration. A 
free trial may be arranged through your 
supply house. 
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Here’s real news! 


SOLVES A MAJOR PROBLEM 
ADDS TO YOUR PROFITS 


Hilo Offset Overprint—a varnish designed 
especially for work on lithographic presses 
—now enables you to get spot printed 
effects—high lights or to coat the entire 
surface of the work with a uniform, glossy, 
non-marring sheen. 

















Those old difficulties encounted when try- 
ing ordinary overprint varnishes on litho- 
graphic presses have been overcome—no 
greasing or tinting now—instead, the sharp, 
clean job that Hilo Offset Overprint pro- 
duces, 
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tive or positive colloid relief is produced, under the selective con- 
trol of the silver image, to serve as a resist plate. The metallic 
sheet may be a copper base sheet plated with nickel or chromium 
or other metal inert to the emulsion layer, i.e., a metal which 
does not contaminate the emulsion and protects it from contam- 
ination by the copper base. The surface of the nickel, etc. layer 
is preferably grained. Alloys may be used as well as pure metals 
or two or more layers of different metals, for example, a nickel 
layer covered with a thin layer of chromium. The developed 
image is converted into a negative colloid relief by a bichromate 
in solution (or other tanning agent), or into a positive by an 
oxidizing agent such as hydrogen peroxide or persulfate. The 
plate may then be etched through the inert metallic layer into 
the base plate in those parts unprotected by the emulsion resist. 


EQUIPMENT AND MATERIALS 


CLEANING PRINTERS’ ROLLERS. L. Minton. British 
Patent No. 429,377 (1935). Ink or color is removed from inking 
etc. rollers without buffing treatment and consequent reduction 
in diameter, by immersing them in caustic soda, ammonia, or 
other alkaline solution whereby the ink is softened so as to be 
readily removed by washing with water. Other assisting agents 
such as para-cresol, para-cresylic acid, para-oxy toluene, para- 
methyl phenol, and phenol, may be added to the solution. The 
rollers may be suspended in a bath by wire slings from wood or 
other bars resting on the top of the bath. 


AUTOMATIC FOCUSING OF PHOTO-MECHANICAL 
REPRODUCTION APPARATUS. J. Herholz. French Patent 
No. 770,493. The lens holder (of a camera) is fixed; the copy 
holder and the back frame are coupled to each other by two 
Carpentier “reversers” (levers bent at right angles, pivoted at the 
apex), placed symmetrically in relation to the axis of the appara- 
tus and using in common an axial groove to guide the copy 
holder and the back frame. An indicator fixed to the back frame 
indicates the diaphragm to use for making screen negatives with 
the screen fixed relatively to the sensitive layer. (Procédé, 36, Nos. 


1-2, Jan.-Feb. 1935, p. 19) 


PRINTING MACHINES. American Type Founders Co. 
British Patent No. 433,096 (1935). An offset attachment for the 
flat-bed cylinder press. 


A NEW ILLUMINANT FOR USE WITH THE PROCESS 
CAMERA. F. J. Tritton. Process Engravers’ Monthly, 42, No. 
502, Oct. 1935, pp. 309-10, 313. The Osira Lamp, one of the new 
high-intensity mercury arcs designed primarily for street light- 
ing, was tested for suitability for process work. Neither the regu- 
lar lamp nor the special color-modified lamp supplies sufficient 
red light for color work, but the marked constancy of illumina- 
tion, the low current consumption (even in view of the fact that 
the lamp must be kept burning constantly during working time) 
and the low heat output make these lamps suitable for photo 
graphic work in monochrome and for printing down on metal. 


PAPER AND INK 


EXPERIMENTS IN PRINTING. P. H. Prior. Paper Trade 
Journal, 101, No. 15, Oct. 10, 1935, pp- 39-44- A hand-driven 
proofing press was used to study the type surface, ink film, sur- 
face to be printed, and pressure. By controlling the pressure and 
ink film, it is possible to compare different papers for printing 
qualities, and thus to predict the behavior of different papers on 
a commercial press, in regard to depth of printing, strike-through, 
and less directly, set-off. 
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GENERAL 


FIVE PERSISTENT PRESS PLATE TROUBLES. C. F. 
Geese. National Lithographer, 42, No. 10, Oct. 1935, pp. 18, 22. 
The causes of the following press plate troubles are discussed; 
work wearing away after a short run; tint in spots or over the 
entire plate after running a few hundred sheets; work thicken- 
ing up after a short while; plates not taking ink properly; and 
plates holding up in the solids but wearing quickly in the half- 
tones or fine work. 


NEW LITHOGRAPHIC ERA AT HAND. H. Keusch. 
National Lithographer, 42, No. 10, Oct. 1935, pp- 24, 26. The 
author recommends that color correction by staining be con- 
trolled accurately by using a standardized series of solutions of 
graded tinctorial strength; that process dry plates be used to 
ensure clear and brilliant negatives; and that methods and solu- 
tions be standardized so as to ensure uniform results. 


OVERCOMING SLURRING AND SCUMMING AND 
CARTON WORK TROUBLES. “N.T.”. Modern Lithographer 
and Offset Printer, 31, No. 7, July 1935, pp. 190, 192. The causes 
of slurring and scumming are given, and their prevention on 
paper and cardboards is discussed. 


MISCELLANEOUS 


PRINTING IN SEVERAL COLORS. W. K. R. Hartmann 
and C. P. E. Hartman. British Patent No. 426,753 (1935). High 
gloss color-printing is effected by printing the picture in black 
or other color in the usual way and overprinting the picture 
entirely or partly with a transparent colored gloss overprint 
varnish. The overprint varnish may be colored with oil-soluble 
coloring matter or with highly glazing insoluble pigments, or 
with both, producing a double tone effect. 


“AQUATONE” PROCESS—Analagous to Collotype. M. 
Leeden. Modern Lithographer and Offset Printer, 31, No. 10, 
Oct. 1935, pp. 245, 247. The principles underlying the “Aqua- 
tone” process, and the relationship of this process to the collotype 
and Sperati processes, are explained. 


CONTROLLED HUMIDITY IN INDUSTRY. M. C. Marsh. 
(Book) Published by Charles Griffin and Co., Ltd., London, 
England. 1935. 6s. Net. This book describes the many and varied 
requirements for humidity control in industry. The following 
subjects are covered: the fundamentals of air conditioning, meth- 
ods of measuring humidity, humidification, dehumidification, 
and automatic control of humidity. (British Journal of Photo- 


graphy, 82, No. 3925, July 26, 1935. p. 477.) 
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“WHERE TO BUY IT” 


This Handy Reference Page is a regular monthly feature of THE PHOTO-LITHOGRAPHER 
Tear it out and tack it up in the shop. It is an accurate guide to reliable firms. 


Listings are carried on this page at the rate of One Dollar Per Line per Month or Ten Dollars a Year Payable in Advance 








PRODUCT or SERVICE 


PRODUCT or SERVICE 





ACIDS 
*Litho Chemical & Supply Co., 63 Park Row, New York, N. Y. 


ADDRESSING AND MAILING SERVICES 
“Paramount Multigraphing Co., 303 W. 42nd Street, New York, N.Y. 


ALBUMEN 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N. Y. 
*Litho Chemical & Supply Co., 63 Park Row, New York, N. Y. 


ASPHALTUM 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N.Y. 


ARTISTS 
Hugo L. Sachs, 7 West 20th Street, New York, N. Y. 
ARTIST’S SQUARES 
*Zoitan, John M., 833 Lyman Ave., Oak Park, III. 
BENDAY MEDIUMS 
*Ben Day, Inc., 118 East 28th Street, New York, N. Y. 
*Craftint Company, 210 St. Clair Avenue, Cleveland, Ohic 
BLANKETS 
“Bainbridge, Philip M., (Goodrich Rubber Blankets), 37 E. 28th 
Street, New York, N. Y. 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N.Y. 
*Vulcan Proofing Co., 58th Street and First Avenue, Brooklyn, N. Y. 


CAMERAS 


*Repro Art Mach. Co., Wayne Ave. & Berkley St., Philadelphia, Pa. 


*Eastman, Kodak & Co., Rochester, N. Y. 
*Sullebarger Co., E. T., 116 John Street, New York, N. Y. 
*Wesel Mfg. Co., Scranton, Pa. 
CHEMICALS 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N.Y. 
*Indiana Chemical & Mfg. Co., 517 S. Alabama St., Indianapolis, Ind 
*Litho Chemical & Supply Co., 63 Park Row, New York, N. Y. 
*Norman-Willets Co., 318 W. Washington St., Chicago, Ill. 
*Phillips & Jacobs, 622 Race Street, Philadelphia, Pa. 
*Pitman Co., Harold M., 26-38 Cornelsion Avenue, Jersey City, N. J., 
and 5ist Avenue and 33rd Street, Chicago, Ill. 
COMPOSITION 
“Composing Room, The, 325 West 37th Street, New York, N. Y. 
*Lino Typography, Inc., 225 W. 39th Street, New York, N. Y. 
oe Monotype Composition Co., 461 Eighth Ave., New York, 
CRAYONS.-Litho 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N.Y. 
“Korn, Inc., Wm., 120 Centre Street, New York, N. Y. 
CUT-OUTS 
F. C. O. Company, 155 Sixth Avenue, New York, N. Y. 
DEEP ETCH SUPPLIES 
*Pitman Co., Harold M., 26-38 Cornelsion Avenue, Jersey City, 
N. J., and Sist Avenue and 33rd Street, Chicago, Ill. 
DIES—Die Cutting 
Fountain Die Cutters and Finishers, Inc., 
York, N. Y. 
B. Freedman Die Cutting Co., 12 Duane St., New York, N. Y. 
DIE CUTTING, MOUNTING 
Consolidated Mounting and Finishing Co., 516 W. 34th Street, 
New York, N. Y. 
DIES—Steel Rule 
P. & J. Die Co., 419 Lafayette Street, New York, N. Y. 
ETCHES 
*Parker Printing Preparation Co.,225 East 44th Street, New York, N.Y. 


155 Sixth Avenue, New 


*Advertisers in this issue. 





FILMS 
*Agfa Ansco Corp., Binghamton, N. Y. 
“Hammer Dry Plate Co., Ohio Ave. and Miami St., St. Louis, Mo. 
*Norman-Willets Co., 318 W. Washington St., Chicago, Ill. 
*Polygraphic Co. of America, 310 E. 45th St., New York, N. Y. 
FLANNEL 
*Fuchs & Lang Mfg. Co.. Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N.Y. 
*Roberts & Porter, Inc., 100 Lafayette Street, New York, N. Y. 
GLYCERINE 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N.Y. 
*Litho Chemical & Supply Co., 63 Park Row, New York, N. Y. 
GRAINING 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N. Y. 
*National Offset Supply Co., St. Louis, Mo. 
GRAINING—Machines 
Zarkin Machine Co., 335 East 27th Street, New York, N. Y. 
GRAINING—Pliates 
*Lithographic Plate Graining Co., 4! Box Street, Brooklyn, N. Y. 
McKenna, James J., 525 Locust Street, Philadelphia, Pa. 
*Reliable Lithographic Plate Co., Inc., 17 Vandewoter St., New York 
GUM ARABIC 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N. Y. 
HAND ROLLERS 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N.Y. 
*Roberts & Porter, Inc., 100 Lafayette Street, New York, N. Y. 
INKS 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N.Y. 
* Mayer Co., Robert, Inc., 1107 Grand St., Hoboken, N. J. 
*Okie, Francis G., 247 S. Third St., Philadelphia, Pa. 
*Roberts & Porter, Inc., 100 Lafayette Street, New York, N. Y. 
*J. H. & G. B. Siebold, Inc., 47 Watts Street, New York, N. Y. 
*Sinclair & Carroll Co., Inc., 591 Eleventh Ave., New York, N. Y. 
*Sinclair & Valentine Co., 11 St. Clair Place, New York, N. Y. 
*Superior Printing Ink Co., Inc., 295 Lafayette Street, New York, N. Y. 
Williams Co., Inc., R. S., 257 West 17th Street, New York, N. Y. 
INSURANCE—Screens 
Milton Grunauer, 64 East 42nd Street, New York, N. Y. 
INSURANCE—Workmens Compensation 
N. Y. Printers & Bookbinders Mutual Insurance Co., 147 Fourth 
Avenue, New York, N.Y. 
LAMPS 
*Jos. Gelb Co., 250 West 54th Street, New York, N. Y. 
*Macbeth Arc Lamp Co., 875 North 28th St., Philadelphia, Pa. 
*Pease Co., C. F., The, 809 N. Franklin St., Chicago, Ill. 
LENSES 
*Goerz American Optical Co., C.P., 317 East 34th Street, New 
York, N.Y. 
MACHINISTS 
*Gegenheimer, Inc., Wm., 78 Roebling Street, Brooklyn, N. Y. 
*Rathbun & Bird Co., Inc., The, 85 Grand Street, New York, N. Y. 
MOLESKIN 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N. Y. 
*Roberts & Porter, Inc., 100 Lafayette Street, New York, N. Y. 
MOLLETON 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N. Y. 
*Roberts & Porter, Inc., 100 Lafayette Street, New York, N. Y. 
MOUNTING, DIE CUTTING 
*Freedman, Wm. A., 657 Sixth Avenue, New York, N. Y. 
MOUNTING AND FINISHING 
*Service Die Cutting Co., 155 Sixth Avenue, New York, N. Y. 





(Continued on Page 68) 
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LOUIS LORENZ & CO.. Ine. 


MANUFACTURERS 


LITHOGRAPHIC MACHIN ERY 


ROSE AND DUANE STREETS, NEW YORK, N. Y. 











LORENZ 
PHOTO-LITH WHIRLER 


A PARTIAL LIST OF 


LORENZ MACHINERY ; ; ~ A PARTIAL LIST OF 
a SATISFIED CUSTOMERS 





PAPER CONDITIONING oid 7 
MACHINES ae SY Einson-Freeman Co. 

PHOTO-LITH WHIRLERS ‘ Grinnell Lithograph Co. 

PLATE GRAINERS . tin - _ ‘ Artcraft Lithograph Co. 

. ie ‘ ais - . g Florida Lithograph Co. 

PHOTO-ENGRAVING WHIRLERS os 
GRA _ 5 is : Goodwin Lithograph Co. 
PHOTO-GELATINE WHIRLERS 9 Sweeney Lithograph Co. 


NEGATIVE DRYING OVENS National Process Co. 
DUSTLESS WHIRLER FUNNELS * K-L-M Print Co. of N. Y. 
ELECTRIC BURNING-IN STOVES - Sane Sena Se 
Brooks & Porter, Inc. 
North Eastern Litho Co. 
WRITE FOR The Morgan Lithograph Co. 
Continental Lithograph Co. 


DESCRIPTIVE 
CATALOGUE AUTOMATIC SPRINKLING SYSTEM 
POSITIVE VARIABLE SPEED CONTROL 
CONTROLLABLE ELECTRIC HEATING DEVICE 
SPECIAL FILTER ATTACHMENTS 

This Whirler is sold complete with motor, controller, elec- 
trical heating system, automatic washer and special filter 
attachment. 

A variable speed is supplied with special controller allow- 
ing a speed regulation of 50 to 150 RPM., which are proper 


speeds for coating photo litho plates. 


LORENZ PAPER CONDITIONING MACHINES 
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Made in iour types (two illustrated). These machines are new and improved types for the proper conditioning of all paper, 
which has always been primarily the foremost hazard for the printer and lithographer, for nothing is more subject to 
atmospheric conditions than paper. No printer or lithographer can hope for the realization of perfect work without the 
assistance of conditioned paper. Constructed for the customer's individual requirements. 
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PERFECT REPRODUCTIONS 





for COLOR 


ILFORD 


Panchromatic Dry Plates 


THIN FILM HALFTONE 
RAPID PROCESS 
SPECIAL RAPID 

SOFT GRADATION 


Completely color sensitive to 
every shade in the spectrum 
. «+ « constantly uniform in 
quality . . . . unvarying speed 
4 . conceded the accepted 
standard by which others are 
judged. 


for BLACK & WHITE 


HAMMER 


Dry Plates & Films 


OFFSET 
SUPER PROCESS 
EXTREME CONTRAST 
PROCESS 
MEDIUM COMMERCIAL 


Notably consistent and uni- 
form in speed and quality 
‘ . each brand especially 
produced for a specific pur- 
pose ... . the product of 
painstaking pioneers in the 
making of quality emulsions. 
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Graphic Arts Catalog No. 32. Send for it. 
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“Photographic Headquarters for the Reproduction Arts” 
318 W. Washington St. Chicago 
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“WHERE TO BUY IT” 
(Continued from page 66) 


PRODUCT or SERVICE 


OFFSET PLATE ENGRAVINGS 
*Minotti, Inc., M. A., 127 Lafayette Street, New York, N. Y. 
Offset Engravers Associates, Inc.. 42-48 E. 20th St., New York. N. Y. 





PAPER 
*Baldwin Paper Co., 233 Spring Street, New York, N. Y. 
*Bulkley, Dunton & Co., 75 Duane Street, New York, N. Y. 
*Cantine Paper Co., Martin, 41 Park Row, New York, N. Y. 
*Crocker-McElwain Co., Holyoke, Mass. 
*Hammermill Paper Co., Erie, Pa. 
*International Paper Co., The, 220 East 42nd Street, New York, N.Y. 
*Lathrop Paper Co., 155 Perry Street, New York, N. Y. 
* Maxwell Paper Co., Franklin, Warren Co., O. 
*Millar & Co., George W., 284 Lafayette Street, New York, N. Y. 
*Royal Card & Paper Co., Ilth Avenue and 25th Street, New 
York, N.Y. 
PAPER CONDITIONING MACHINES 
*Advance Mfg. Co., Louisville, Ky. 
*Lorenz & Co., Inc., Louis, Rose & Duane Sts., New York, N. Y. 
*Southworth Machine Co., Portland, Me. 
PLATES—Aluminum 
Aluminum Co. of America, 1823 Gulf Bldg., Pittsburgh, Pa. 
*Fuchs & Lang Mfg. Co., Div. Genera! Printing Ink Corp., 100 Sixth 
Avenue, New York, N. Y. 
PLATES—Dry 
*Hammer Dry Plate Co., Ohio Ave. and Miami St., St. Louis, Mo. 
*Norman-Willets Co., 318 W. Washington St., Chicago, Ill. 
PLATES—Zinc 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N. Y. 
*Lithographic Plate Graining Co., 41 Box Street, Brooklyn, N. Y. 
*National Litho Plate Co., The, 35 Meadow Street, Brooklyn, N. Y. 
*Reliable Lithographic Plate Co., Inc., 17 Vandewater St., New 
York, N. Y. 
PLATE COATING EQUIPMENT 
Lanston Monotype Equip. Co., Locust & 24th St., Philadelphia, Po. 
*Zarkin Machine Co., 335 East 27th Street, New York, N. Y. 
PLATE MAKING EQUIPMENT 
*Miles Machinery Co., 18 East 16th Street, New York, N. Y. 
*Wesel Mfg. Co., Scranton, Pa. 
PRESSES, NEW 
*Griffiths Co., Inc., John, 38 Park Row, New York, N. Y. 
*Harris * Seybold * Potter Co., Cleveland, Ohio. 
*Hoe & Co., Inc., R., 138th Street and East River, New York, N. Y. 
*Miehle Printing Press & Mfg. Co., Chicago, Ill. 
*New Era Press Mfg. Co., 38 Park Row, New York, N. Y. 
*Rutherford Machinery Co., Div. General Ptg. Ink Corp., 100 Sixth 
Avenue, New York, N. Y. 
*Webendorfer-Wills Co., Inc., Mount Vernon, N. Y. 


PRESSES, SECONDS 
*Miles Machinery Co., 18 East 16th Street, New York, N. Y. 


REBUILT EQUIPMENT 
*Miles Machinery Co., 18 East 16th Street, New York, N. Y. 


ROLLERS 
*Sam'l Bingham's Son Mfg. Co., Chicago, Ill. 
*Ideal Roller Co., Long Island City, N. Y., and Chicago, Ill. 
*Vulcan Proofing Co., 58th Street and First Avenue, Brooklyn, N. Y. 
SCREENS—Halftone 
*Repro Art Machinery Co., Wayne and Berkeley Streets, Philadel- 
phia, Pa. 
SHADING MEDIUMS 
"Ben Day, Inc., 118 East 28th Street, New York, N. Y. 
*Craftint Mfg. Co., 210 St. Clair Avenue, Cleveland, Ohio. 


STRIPPING TABLE 
*Jos. Gelb Co., 250 West 54th Street, New York, N. Y. 


(Continued on Page 69) 
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PRODUCT or SERVICE 
(Continued from Page 68) 
SULPHUR 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Ave., New York, N. Y. 
*Roberts & Porter, Inc., 100 Lafayette Street, New York, N. Y. 
TRANSFER PAPER 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 100 Sixth 
Avenue, New York, N. Y. 
*Roberts & Porter, Inc., 100 Lafayette Street, New York, N. Y. 
TRANSFER PROOFS 
*New York Type Transfer Co., 561 Broadway, New York, N. Y. 
TUSCHE 
*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 
Avenue, New York, N. Y. 
*Litho Chemical & Supply Co., 63 Park Row, New York, N. Y. 


TYPEWRITERS 

*Coxhead Co., Ralph C., 17 Park Place, New York, N. Y. 
TYPOGRAPHY 

*Composing Room, The, 325 West 37th Street, New York, N. Y. 
VARNISH 


*Fuchs & Lang Mfg. Co., 100 Sixth Avenue, New York, N. Y. 

*Roberts & Porter, Inc., 100 Lafayette Street, New York, N. Y. 

*)H. & G. B. Siebold, Inc., 47 Watts Street, New York, N. Y. 

*Sinclair & Valentine Co., 11 St. Clair Place, New York, N. Y. 
VARNISHES—OVERPRINT 

*Hilo Varnish Corp., 42 Stewart Avenue, Brooklyn, N. Y. 
WASHUP EQUIPMENT 

*Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp., 100 Sixth 

Avenue, New York, N. Y. 

*William Gegenheimer, Inc., 78 Roebling St., Brooklyn, N. Y. 
WHIRLERS 

*Lorenz & Co., Inc., Louis; Rose & Duane Sts., New York, N. Y. 
VOGELTYPE PAPER 

Vogeltype Co., 24 Commerce Street, Newark, N. J. 





The author of 
this book is 
director of the 
American Ac- 
ademy of Art 
and an out- 
standing figure 
in advertising 
circles. 





TECHNIQUE OF ADVERTISING LAYOUT 


is no book of rules. Instead, it demonstrates 
how to get results simply and forcefully. Hailed 
by advertising men everywhere, this volume 
presents actual exhibits of the work being done 
daily in outstanding advertising agencies. In- 
cludes 72 tissue layouts by experts. 


Price... $7.50 


Send Orders to 


GRAPHIC ARTS PUBLISHING CO. 
(116 BROADWAY NEW YORK, W. Y. 
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A Full Line of... 


CHEMICALS 
& SUPPLIES 


FOR THE 
WET or DRY PLATE 
PROCESS 


‘ny 
SINCE 1865 


PHILLIPS & JACOBS 


MANUFACTURING CHEMISTS 
622 RACE STREET, PHILADELPHIA, PA. 


























SQUARES 


and STRAIGHT EDGES 
MADE TO ORDER 
* 
COLD ROLLED STEEL 
or RUST RESISTING METAL 


u's" 


ERIS 
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| JOHN M. ZOLTAN 
Ht 833 LYMAN AVENUE 
OAK PARK ILLINOIS 
PROCESS NEGATIVE 
FILMS PAPERS 





POLYGRAPHIC CO. OF AMERICA 




















310 EAST 45th STREET, NEW YORK 
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COMPLETELY 
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LICENSEES FOR (WW RE-O BINDING 


Plimpton Mig. Co................. 110 Ann St., Hartford, Conn. 
P. P. Kellogg & Co.... Division U. S. Env. Co., Springfield, Mass. 
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Eastern Tablet Corp.... .............. maa Albany. N. Y. 
Optic Bindery................19 E. Lombard St., Baltimore, Md. 
Philadelphia Bindery. .......512 Race St., Philadelphia, Pa. | 
W. J. Gage & Co. 82 Spadina Ave., Toronto, Ont., Canada 
Gibson & Perin Co.... ... 121 West Fourth St., Cincinnati, Ohio 
Michigan Book Binding Co.... 1036 Beaubien St., Detroit, Mich. 
Todd Company . OR Rochester, N. Y. 
W. B. Conkey Co. _....922 Se, Michigan Ave., Chicago, Il. 


Samuel Dodsworth Staty. Co.. 412 W. 10th St., Kansas City. Mo. 
Forest City Bookbinding Co.. 334 Caxton Bldg., Cleveland, Ohio 


American Beauty Cover Co.. 1900-1908 Orange St., Dallas, Tex. 


Wire-O Binding Co... ........200 Varick St. (WAlker 5-9322) 
New York, N. Y. 
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Modern, practical, smart, yet ECONOMICAL—the product of a new 


era in Better-Bound Books—Booklets Brochures, Catalogs, Calendars, etc. 








““ ATTRACTIVENESS THAT COMMANDS ATTENTION 








WIRE°O Books can be opened back to back with ease. 
WIRE°OC Bound books will stay open and lie flat at any place. 


VIRE-O Permits any degree of overhang on the cover. 


WIRE-O© Permits all kinds of stock in same book without pasting. 
i 


W(RE°O© Permits two page spreads in a book without the slightest offset. 


(REO Allows bleed illustrations as the sheets can be trimmed on the gutter margin as 


~ i 


— well as the other edges. 

fass. 

wy, PIRE°O Has double wire loops 

Ma 

Pa | No torn pages when WIRE-O is used. 


ada 
sri MIRE°O© Gives you a 100% flat opening book with every sheet in perfect alignment. 
lich. 
N.Y. 
», TL. 


Mo. 
hio 





Tex. 
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WIRE-O DEPARTMENT 


TRUSSELL MANUFACTURING CO. 


POUGHKEEPSIE, N. Y. 
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10 As specialists in the photo-litho composition 
a field from the inception of the industry, we 
29 have developed for the needs of our trade a 
65 complete creative service, wise in the secrets of 
47 the craft, and able to furnish, at moderate cost — 
er 
3 IDEAS 
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7 COPY 
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3 READY TO “SHOOT” 






Let us be your creative department i. > 
will turn out better jobs, and have more time to 
sell. We will be glad to work with you on any 
ideas you may need developed. Let us show you. 


















LINO 


Composition enables you to print ANY kind of a job on your Printing Multigraph | You cheese any 
= one of our numerous type faces — up te 30 point — we set your copy on slugs ready to slip right 
on to the drum. With MULTI-SLUG you can also have TWO LINES of 6 point in one channel. 


WRITE FOR TYPE SPECIMEN BOOK 






TYPOGRAPHIC 


SERVICE {: th. 
PHOVO-LITHOGRAP EVER 


LINO offers everything that the Orrset, Puoto-Lituo and 
Mu tiuitn trade may require in the field of composition. QJ Not 
justa restricted selection of type faces... but almost every lype face 
you may want! Not just straight composition, but intelligent treat- 
ment from an advertising standpoint. You benefit from our years 
of experience in service to some of New York's largest advertising 
agencies. J We can lay-out your copy for you... . give you types 
to fit the purpose. We make up the job and give you perfect proofs. 
More than that, we are in position to create ideas that you can sell 
. . . to write copy, furnish artwork, dummy-up your job ready to 
shoot a plate. J We can take a bothersome detail off your hands, 


to leave you free for your important job of producing first class work. 


DAY and NIGHT Service 
TYPOGRAPHY, INC. 


225 WEST 39 ST. © NEW YORK 


PEnnsylvania 6-4708 











BULKTO 


_\ WNT a a 
= SEVEN WEIGHTS 


Always available . . .1000 cases of BULKTON OFFSET ® 
are carried in stock. The new sample book shows 
examples of every possible type of work that can 
be done on offset paper. 


NEW SAMPLE BOOK JUST RELEASED 
ASK FOR YOUR COPY 


BULKLEY, DUNTON & CO. 


75-77 DUANE STREET, NEW YORK, N. Y. 
Telephone WOrth 2-0664-5-6-7-8-9 
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ae cee THE MIEHLE OFFSET PRESS 
CAN BOOST PROFITS FOR YOU 


® High sustained speed with accurate register — advanced type of unit 






































construction, providing complete interchangeability of parts, plates and 
jobs between presses of the same size . . . These are a few of the out- 
standing advantages of the Miehle Offset Press. Greater profits are 
assured through consistently higher production. 

Investigate the Miehle Offset Press in detail. Learn how its superiority 
of design and simplicity of adjustments play an important part in reckon- 
ing costs — how its speed and precision will help you build and hold 


business. Write today for data and illustrated folder. 


NOTE THE SIZES AND SPEEDS: 


POWERED BY No. 69 — 46x67, 4100 per hour in accurate register. 
KIMBLE No. 57 — 41x55% 4500 per hour in accurate register. 
MOTORS No. 44— 29x43 5000 per hour in accurate register. 


MIEHLE PRINTING PRESS & MANUFACTURING CO. 


CHICAGO nantes San tei NEW YORK 





